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BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY 





BY MACHINE 


BY HAND 


BY SPRAY 


..:these dlip Lasting 
Cements Apply Easily 
Adhere Better! 


Users tell us that they look for dependability 


above all other features in cements for slip last- 


ing .. . and that is what they obtain with these 





job-tested adhesives! When new or special 
3 Favorite Latex Type Cements 
for Sock Linings, Platforms, and Covers 


e Be Be Tex 860 — Applied three ways. Heavy 
viscosity. Strong bond. Good drying ume without 


cement which will best suit your production heat or can be force dried. Overnight tack. 


Be Be Tex 861 — A recent addition. Heavy vis- 
cosity. Strong bond. Good drying ume without 
heat — can be force dried and remains extremely 


Be Be Bond tacky overnight 


Be Be Tex 819 — Medium heavy. Strong bond 


Be Be Tex Cements Dries fast. Overnight tack except when torce dried 


Products of B B Chemical Co. 


cementing problems arise, ask the United man 
to demonstrate the cements available for that 


operation so that you can select the particular 


conditions. 
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Do you measure salt hy RULE OF THUMB? 


“PASS the SALT” byt ATOR* 








Rute of thumb measurement of salt by vol- ° 
ume, in bucket or shovel, or by weight is in- 
accurate and wasteful. 

For example, in measurement by dry salt vol- \ 
ume, one cubic foot of dry salt will weigh any- ‘ 
where from 66 to 84.5 pounds. And measurement 
by dry salt weight is “guesswork;’ too, for salt 
may contain from .05% to 5.0% moisture depending upon 
humidity, length of time in storage, varying bulk and area 
of the stock pile. 
¢ BuT... with the Lixate Process salt measurement is exact. Peo a cca 
Each gallon of Lixate Brine always contains exactly 2.65 ., OWE 
pounds of Sterling Rock Salt. For the Lixator automatically — tees 
makes 100% saturated, crystal-clear, self-filtered brine, that rh ZONE 
meets the most exacting chemical and bacterial standards. SOFTENERS 
And this brine can be easily and accurately diluted volu- 
metrically to any desired strength. 

Many tanners...in curing, tanning and dyeing processes 
...-have found it is better and more economical to make the 
salt solution first adding other compounds to the brine. And HOW THE LIXATOR WORKS — In the dissolution zone — Flowing 
for this, accurately measured Lixate Brine is essential. It not fhe pom ag an ya en dg sa os eee 1 oem 
only reduces salt requirements, cuts labor costs but im- brine. In the filtration zone—Through use of the self-filtration prin- 
: ciple originated by International, the saturated brine is thoroughly 
proves the quality of products as well. filtered through a bed of undissolved rock salt. The rock salt itself 

Consult our Technical Service Department on your use fileers che beine. Nothing else is needed. 
of salt and brine. The experienced men on this staff will ad- 
vise you on the proper location for Lixator and salt storage, 
pumping arrangements, types of pumps, meters, and valves. 


They will fit the money-saving Lixator into your plant oper- Wi bi 
ations. Write today! Th a AUVAMABLE 
e New Staj 
nless § 
STERLING: nto 


LIXATE Kh MODEL LIXATOR:« 
Voces For “Lifetime” Use 


REG. U.S. PAT. OFF. or Greater Eco, 
e e For Ad ~ nomy 
for making brine ded Cleanliness 


INTERNATIONAL SALT COMPANY, INC. 
Scranton, Pa. *Trade Mark 
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from Du Pont "6-942" 


You get more leather . . . thicker leather 
when you tan with Du Pont “G-942.” 
And “G-942” has been tested and 
proved to give these results on both 
white and black suede leathers. 

It helps you get the highest possible 
yield of top-grade leather because it 
gives better plumping . . . with mini- 
mum shrinkage. With white suede, 
for example, kidskins tanned with 
“G-942” yielded 2 to 5 square feet 
more leather per dozen skins in an 
actual tannery test. 


Vaso" wane 


Through-White 
Kidskins tanned with ‘‘G-942”’ pro- 
duce a leather that is white all the 
way through. No color is left by the 
tanning Bleaching is un- 
necessary. 


agent. 


Better for All Types 
Crushed grain, too, can be produced 
equally well with Du Pont “‘G-942” 
tanning agent. The tanning process is 
easy to control by pH measurements. 
Most finishing chemicals, as well as 


tanning agent 


other tanning agents, can be used on 
the leather. 


Let us arrange for a technical represen- 
tative to call at your plant and explain in 
detail how “G-942" can help you pro- 
duce better leather. 


REG US Pe 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 


E.1. DU PONT DE NEMOURS & CO. (INC.), GRASSELLI CHEMICALS DEPARTMENT 


WILMINGTON 98, DELAWARE 
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- Wear 
for the soles! 





Sulfolines U and W— give fullness to upper leathers... 
Special Compounds add wear resistance to soles 


No matter whether you're seek: 
ing distinctive character for dress 
uppers or longer wear for soles, you 
will get uniformly good results with 
Gargoyle Leather Oils and Sole 
Compounds. 

For fatliquoring the highest 
grades of upper side, calf and kid 
leathers, Gargoyle Sulfolines U and 
W give improved fullness and 
roundness to the finished leathers. 
High in oil content, they provide 
extra lubricating value. 

And when it comes to treating 


vegetable tanned soles to give extra 
resistance to water and abrasion, 
special sole-treating compounds are 
the answer. For these high quality 
products penetrate quickly and 
evenly into the leathers. 

There’s 81 years’ experience 
working closely with tanners behind 
these and all other Gargoyle Leather 
Oils, Compounds and Greases. 
SOCONY-VACUUM OIL CO., INC. 

Tanners Division 
26 Broadway, New York 4, N. Y. 


TUNE IN THE MOBILGAS PROGRAM — MONDAY EVENINGS, 9:30 E.S.T. — NBC 
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Gargoyle Products ~~ > 
for Leather — 


CURRIERS VACGREASE W 
CURRIERS HARD GREASE 
No. 13 
CURRIERS VACGREASE D 
SULFOLINE A 
SULFOLINE $ 
STETINE No. 3 
CURRIERS OIL No. 4 
WATERPROOFING COMPOUNDS 


YOU CAN DEPEND ON 


Gargoyle 


LEATHER OILS AND GREASES 


eID 
Leather Oils 
and Greases 


ae 


SOCONY-VACUUM 


October 8, 1949—LEATHER and SHOES 





OO PANE 


$300 Billion National Income — 
Its Significance To Us 


INCE President Truman recently 

called for an annual national in- 
come of $300,000,000,000 other Ad- 
ministration forces have picked up 
the cry to echo it everywhere in the 
nation. Twenty years ago, in 1930, 
our national income was $75,000.- 
000,000, Today it is around $220,- 
000,000,000. Thus in two decades 
we have increased our national in- 
come by 200 percent. In 1941, a 
relatively “good” year, our income 
stood at $104,000,000,000, Today, 
in less than a decade, we have in- 
creased it by more than 100 percent. 

Is Mr. Truman’s $300 billions an 
exorbitant figure? Not at all. The 
difference between our present  na- 
tional income and the $300 billions 
is only 33 per cent, a reasonable 
enough increase to expect over the 
next 5-10 years barring any depres- 
sion. 

These facts hold extremely par- 
ticular significance for the shoe and 
leather industry. There is a direct 
and fairly constant ratio between 
national income and consumer ex- 
penditures for footwear. Over the 
past 20 years the annual average of 
consumer expenditures for footwear 
in relation to national income is 1.69 
percent. The lower the national in- 
come the higher the ratio of con- 
Why? 


com- 


sumer spending for shoes, 

Because shoes are a “basic” 
whose annual consumption 
Annual 
about 


modity 
pattern is relatively stable. 
per capita) consumption — ts 
three pairs, good times or bad. 

In 1933, when national income was 
only $39.5. billions, 2.24 of it. or 
$887 millions. was spent by consum- 
ers for footwear. But in 1948. with 
national income five and a half times 
higher, or $224.4 billions, the per- 


centage spent by consumers for foot- 
>». However. in 


spent 83 


wear was only 1.35. 
dollars 
billions for footwear in 1948. which 
was more than three times the 1933 
amount, Thus. despite a lower per- 
centage spent in 1948, the dollar and 


those consumers 


unit sales increase was substantially 
greater than in 1933. 

Now. let's assume that we hit a 
national income level of S300  bil- 


lions. What would it mean to the 


shoe industry and, of course. to 
the leather industry whose own dol- 
lar and unit sales are in direct ratio 
to the conditions of the shoe in- 
dustry ? 

Let’s assume that the 1.35 percent- 
age ratio of consumer footwear ex- 
penditures for 1948 prevailed with 
a national income of $300 billions— 
and assuming that footwear prices 
remained about the same. Consumer 
spending for footwear would then 
amount to the enormous figure of 
$4,050.000,000. The difference in 
consumer spending fox shoes would 
be over one billion dollars. Thus, 
the increase alone would be equiva- 
lent to more than the total expendi- 
tures for footwear in 1933. The in- 
crease alone would be about equiva- 
lent to the total consumer footwear 
expenditures for such years as 1931. 
1932. 1934, 1935. 1936. The in- 
crease alone would fall just a little 
short of matching the total consumer 
footwear expenditures in 1929, 1930, 
1937. 1938, 1939, 1940. and even 
1941 which, in terms of shoe output, 
represented the second highest year 
in the industry’s history. 

We thus begin to recognize the 
enormous bearing of the $300 bil- 
lions national income goal on the 
shoe and leather industry. In 1947 
the U.S. leather industry, perhaps 
for the first time in its history, en- 
tered the billion-dollar class. The 
value of its output that year was 
slightly over S1 billion. In the same 
vear the shoe manufacturing indus- 
try’s output was valued at $1.7 bil- 
lions. while the gross sales at ihe 
retail level went slightly over $3 bil- 
lions. It was all linked with a na- 
tional income of $202.6 billions. In 
1948 all of these figures were higher 
as national income rose to $224.4 


NOTICE 
Anyone desiring reprints of LEATHER 
and SHOES’ editorials may obtain them at 
the following nominal cost: 
Up to 100 
200-500 
1,000-3,000 
5,000 or over 





10c each 
Sc each 
2'2¢ each 
lac each 
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billions. They would rise substan- 
tially higher with an income of $300 
billions. 

But the question is asked by ev- 
eryone: how do we expect to reach 
the “fantastic” income level of $300 
billions? It is far from being a 
fantastic level. National income in 
the U. S. has grown by prodigious 
leaps. From 1850 to 1900. it in- 
creased sevenfold. From 1900. to 
1930 it quadrupled. The only rela- 
tively static period we had was the 
1930-40 decade when the great de- 
pression struck us. But we quickly 
made up for it, for from 1930 to the 
present, national income has tripled. 
Even the “boom” year of 1929, with 
its national income of $87 billions, 
is made miniature by comparison 
with today’s $220 billions level. And 
in the so-called “normal” year of 
1939 (when some seven million were 
unemployed) our national income 
was a mere $72.5 billions, or one: 
third that of today’s. It is only when 
we stop to study these figures that 
we become justifiably amazed at 
America’s dynamic rate of growth 
right in our own time. 

Unfortunately, we tend to view 
this growth on a day-to-day or season- 
to-season pattern. If business strikes 
a snag, it is viewed as though the 
bottom of the barrel has dropped 
out, that conditions are on their way 
to pot. We fail to take the relative 
view. For instance, while most people 
view 1939 as a good or “normal” 
year, consumer expenditures — for 
footwear at retail amounted to only 
$1.226.000.000 as compared with 
$3.030,000,000 in 1948, a dollar in- 
crease of nearly 200 percent; while 
1939 shoe production amounted to 
124,000,000 pairs as compared with 
162.000.000 in 1948, an increase of 
over eight percent. The vast dollar 
increase is, of course. due largely to 
higher prices and inflated dollars. 
but the eight percent unit increase 
is solid and permanent. 

How many shoe and leather men 
appreciate this great increase in the 
size of their industry? How many 
appreciate its dynamics of constant 
growth? We need only to look at 
the steady and substantial rise of 
shoe production and unit and dollar 
shoe sales to recognize the whole- 
some expansion occurring within the 
industry by virtue of a constantly 
expanding national economy and in- 
come. It is obvious to all that the 
industry will healthily benefit from 
a national income of $300 billions 
hut it is time we stopped to realize 
how potentially great our returns will 
be. And, above all, to prepare for 
the opportunities therein. 


LEATHER and SHOES—October 8, 1949 








CONTENTS 








FEATURES 


SIDE LEATHERS—SPRING MARKET AND FASHION REPORT 15 
TANNING REPLACEMENT AGENTS By Paul I. Smith 17 
WHAT'S NEW IN HEELS 19 
HYGIENE—THE NEEDED FEATURES IN FOOTWEAR 22 
NEW DEVELOPMENTS 24 


ANECDOTE By Charles M. Proctor 28 





NEWS HEADLINES 


ARGENTINE DEVALUATION FAILS TO SPUR HIDE TRADING 
IAPI raises hide prices by 20% 





USWA, INTERNATIONAL PACT KILLS ESCALATOR CLAUSE 


Wages pegged at present levels 


TANNERS AWAIT NEW QUEBRACHO RATES 


Prices may drop 


USWA TO SEEK PENSIONS 


Employers to carry cost 


J. LASKIN SELLS PART INTEREST 


No change in management 
AUG. RETAIL SHOE SALES STEADY 


5°% below Aug. 1948 


WEEKLY DEPARTMENTS 


DEATHS 34 





EDITORIAL 





sails , LEATHER MARKETS 35 
HIDES AND SKINS 39 
LABOR NEWS 12 
WANT ADS 41 
PERSONNEL 28 COMING EVENTS 42 
SPOT NEWS 33 and 34 INDEX TO ADVERTISERS 42 





VOL. 118, NO. 16 October 8, 1949 






i= ar J JE 
Lie AT iar ie R 





ESTABLISHED 1890 


PUBLISHER 
Elmer J. Rumpf 
e 
EDITOR AND ASS'T PUBLISHER 
William A. Rossi 
e 
NEWS AND MARKET EDITOR 
Irving B. Roberts 
e 
PRODUCTION MANAGER 
Paul C. Tedford 
o 
ADVERTISING MANAGER 
Philip Melhado 
e 
CIRCULATION MANAGER 
June Mason 






















OFFICERS 
President: Elmer J. Rumpf; Vice Presi- 
dents: C. E. Belding, F. G. Moynahan, W. 
A. Rossi; Secretary, L. C. Bedford. 









COPYRIGHT 1949 
By 
THE RUMPF PUBLISHING CO. 
300 WEST ADAMS STREET 
CHICAGO 6, ILLINOIS 
PHONE—CENTRAL 6-9353 








EDITORIAL OFFICES 
10 HIGH ST., BOSTON 10, MASS. 
PHONE—LIBERTY 2-4652 


BRANCH OFFICES 
BOSTON 10, MASS.—Frederick G. Moyna- 
han, 10 High St., Liberty 2-4652 © NEW 
YORK 7, N. Y.—Cardwell E. Belding, 20 
Vesey St., Barclay 7-8783 © PHILADELPHIA 
40, PA.—Cardwell E. Belding, 6008 Jeffer- 
son St., GReenwood 7-6785 @ CINCINNATI 
2, OHlO—Robert O. Bardon, 529 Syca- 
more St., Main 6662 @ ST. LOUIS 6, MO.— 
William Creahan, 25494 N. Market St., 
Central 3494 @ GREAT BRITAIN, AND 
EUROPE—J. B. Tratsart Ltd., 5 London St., 
London, W. 2, Paddington 5946 © SWEDEN 
& NORWAY—Nils Haraldson, Drottning- 


gaten 2, Orebro, Sweden, Orebro 13027. 






















MEMBER: AUDIT BUREAU OF CIRCULATIONS 


MEMBER: ASSOCIATED BUSINESS PUBLICATIONS 


LEATHER and SHOES, The International Shoe and 
Leather Weekly, published weekly (one additional 
issue during February, May, August, November 
and December) by The Rumpf Publishing Co., 300 
West Adams St., Chicago 6, Ill. Cable address: 
HIDELEATH. Subscription price: United States, 
$5.00; Canada, $6.00; Foreign, $7.00. Single 
copies, I5c; back copies, 30c. Enterea as second 
class matter Jan. 19, 1948, at Chicago, IIl., under 
Act of March 3, 1879. Additional entry at Boston, 
Mass., pending 

















\ cme 


Argentine Devaluation Not Expected 
To Bring Heavy U. S. Hide Trading 


U. S. hide dealers see small 
chance of mass buying despite 
15-20 percent price reductions. 
IAPI raises hide prices as ex- 
pected, 


Despite devaluation of the Argen- 
tine peso rate for hides from 3.352 to 
4.8321 pesos to the U.S. dollar, U.S. 
hide dealers see little possibility that 
the action will result in a heavy in- 
flux on Argentine hides on the U, S. 
market, LEATHER AND SHOEs learned 
this week. 





IAPI has announced that 
selling price for standard 
Argentine steer hides will 
be 28.02 cents per pound 
f.o.b. Buenos Aires. Addi- 
tional freight and other 
costs will bring this to more 
than 31.5 cents per pound 
as compared with 211% 
cents per pound for U. S. 
butt branded steer hides. 
Hide futures on the New 
York Commodity Exchange 
rose from 90 to 125 points 
after the announcement. 





Hope that the Argentine Govt. 
would set new hide prices opening 
the Argentine hide market to Amer- 
ican buyers on a competitive basis 
was dispelled when the Argentine 
Trade Promotion Institute (IAPI) 
increased the peso price on frigorifico 
hides by more than 20 percent. 

Although the new price list on 


hides reduced prices to U. S. buyers 
by from 15 to 20 percent, the reduc- 
tion did not bring Argentine prices 
on most types of hides down to U. S. 
domestic levels. Argentine heavy 
hides, previously quoted by IAPI at 
3415¢ a pound c&f Boston, would now 
sell for approximately 27-29c, con- 
siderably above the 2le a pound for 
domestic steers. Light hides selling 
3114c. f.o.b. Buenos Aires would be 
reduced to 25-27¢ as compared to 


24¢ a pound paid in the U. S$ for light’ 


cowhides. 
Price Hikes Expected 

Although some hide dealers and 
tanners had looked for a price reduc- 
tion of 30 percent, as indicated by 
the devaluation of the peso in rela- 
tion to the dollar, most dealers ex- 
pressed little surprise at the IAPI 
hike which followed the devaluation. 
If allowed to stand, the 30 percent 
cut would have brought the price of 
heavy hides down to about 24¢ per 
pound and light hides to 22c. 

Dealers were inclined to believe 
that trading might be stepped up in 
Argentine lightweight hides, compar- 
able to very light domestic extremes 
or overweight kips which are selling 
at high prices in the U.S. The higher 
Argentine prices on most types of 
hides, however. was seen as prohibi- 
tive to any large volume of trading. 

With hide imports from Argentina 
still restricted. trade circles predicted 
few changes in the American hides 
and skins market for the near future. 


Argentine Hide And Skin Exports To U. S. (1000 pieces) 
¢ : 


1941 1942 
Calfskins and kips 167 223 198 
Goat and kidskins 1870 2814 1696 
Sheep and lamb skins 6286 7352 6676 
Cattlehides 2386 4405 2747 


1943 1944 1945 1946 1947 

151 181 278 47 35 
1507 1646 951 767 2498 
6005 10621 7048 4842 5004 
2087 1390 166 508 417 


Total Argentine Cattlehide and Kip Exports (Prewar) 
(000 omitted) 


Hides 
710 1.514 
544 1,473 
786 1,346 
413 1,278 
5,106 1,100 


655 755 


Dry Hides 


Wet Kips Dry Kips Total 
1,003 603 7,830 
1,333 636 7,986 
1,251 524 7,907 
1,422 % 
1,441 557 8,204 
1,289 7,073 


Hide futures which sold off 30 to 34 
points on the New York Commodity 
Exchange immediately after the news 
of devaluation rose again with re- 
ports of the IAPI price hikes. The 
Chicago big packer spot hide market 
held steady. 

Before the war, Argentine had a 
market of from three to four million 
hides in the U.S. Her yearly ex- 
ports totaled about eight million 
hides. During the past year and a 
half. however, most Argentine hides 
have been shipped to England, Russia, 
Czechoslovakia, Roumania and other 
European countries. 


Argentine Hide and Skin Exports 
(6-months totals) 
Cattlehides and Kips 
(1,000 Pieces) 
First 6 Months 
1949 
To U. 8 
Total 
Sheepskins (Bales) 
To VU. 8 
Total 
Pickled Sheepskins 
(1,000 Kilos) 
To U.S 
Total 
Horsehides (1,000 Pieces) 
To U. S 
Total 
Goatskins (Bales) 
To U 
Total 
Kidskins (Bales) 
To U.S 
Total 


4,450 


1,745 
14,060 


Raising of hide prices by IAPI. 
however, may mean a definite slow- 
down of hide exports to Great Britain 
and the Continent. Argentina has 
announced a new peso rate of 13.53 
to the pound for hide exports. With 
both the pound and peso devalued by 
30 percent, hide prices to British im- 
porters would have remained the 
same. IAPIs hike of 20 percent on 
hides now puts Britain on the spot. 

Although Argentina is the first 
South American country to join in 
the devaluation movement, both bank- 
ers and foreign traders predicted 
similar moves in the next few days by 
Uruguay and Paraguay, with Mexico, 
Chile, Peru and Brazil following in 
short order. 


Leather Lacing Bids Opened 

Invitation to bid has been issued 
by N. Y. Quartermaster P. O., 111 E. 
16th St.. New York city. covering the 
following: 

Lacing leather, black, 100 yards 
100 spools. 
Lacing 
100 yards 


leather, medium brown, 
522 spools, 

Lacing leather, medium 
100 yards—1200 spools. 

Lacing leather, natural, 100 yards 

100 spools, 

Bids will be opened Oct. 24 at 
11 a.m. at the New York office: de- 
livery on or about Dec. 31. 

This procurement is for the U. S. 
Army and U, S. Navy (Medical). 


brown, 
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Quebracho Prices May Dip 


News of devaluation of the Argen- 
tine peso early this week caused U. S. 
tanners to hold their breaths in ex- 
pectation of a sudden drop in que- 
bracho extract prices. The Argen- 
tine Govt. announced that the new 
Preferential Export Rate B, which 
applies to quebracho, would hence- 
forth be set at 5.7286 pesos to the 
dollar. 

If IAPI did not tamper with the 
selling price of quebracho, — this 
would mean a reduction of approxi- 
mately 21.4 percent, according to 
trade circles. Based on the existing 
rate to U. S. buyers of 9.42 cents per 
pound plus duty, the reduction would 
lower the price of quebracho extract 
to approximately 7.5 cents per pound 
plus duty. 

Many tanners predicted a — 
of quebracho as the principal U. 
tanning extract, provided the a 
tion held. Tanners had been forced 
to look elsewhere for tannins fol- 
lowing the chestnut tree blight and 
the heavy price raises imposed early 
last year upon quebracho extract by 
IAPI. 

Before the war, the U. S. imported 
from 300 to 400 million pounds of 
quebracho extract annually from 
Argentina and Paraguay. Argentina 
was by far the greatest exporter of 
this material, producing some 250.- 
000 tons yearly. In the first six 
months of 1949, Argentina exported 
a total of 67.728 tons of quebracho 
against 93,407 tons in the same period 
a year ago. Exports to the U. S. 
through June totaled 29,002 tons as 
compared with 54,121 tons in the 
first half of 1948, 


Wm. C. Brown Named 
Penn. Welfare Secretary 


William C. Brown, founder and 
head of Wm. C. Brown Leather Co.. 
Philadelphia leather manufacturer, 
has been appointed State Secretary 
of Welfare in the cabinet of Governor 
James H. Duff of Pennsylvania. The 
appointment, announced last week in 
Harrisburg, places Brown in charge 
of the State Welfare Dept. which su- 
pervises state welfare and penal in- 
stitutions as well as community wel- 
fare services and similar activities. 
In a statement to LEATHER AND 
SHoeEs, Brown revealed that he is 
continuing in his present capacity 
with the Brown Leather Co. The 
prominent Philadelphia tanner will 
commute daily between Philadelphia 
and Harrisburg, the state capital. 
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USWA To Seek Pensions; 
Hold Wage Line Steady 


Interview with union president 
reveals pension plans to be in- 
cluded in all future contract 
negotiations. Employers will 
carry costs. 


Pensions, paid-for-by-management, 
stronger hospitalization and death 
benefits, plus a hold-the-line policy 
on wages, will form the new pattern 
for all future union contract nego- 
tiations of the United Shoe Workers 
of America, CIO, LEATHER AND 
Suoes’ Washington correspondent 
learned this week. 

The recent report on pensions by 
the Presidential fact-finding board 
coupled with the steel strike and the 
new Ford contract under which man- 
agement pays total pension costs 
have completely changed the USWA 
attitude toward pensions, union pres- 
ident William E. Thornton revealed. 
Until now, the union had paid rather 
casual attention to matters of pen- 
sion. 

Thornton had just returned from 
St. Louis, where he helped negotiate 
a new contract affecting approxi- 
mately 14,000 shoe workers at In- 
ternational Shoe Co. He reported 
that the union asked for a pension 
plan at International negotiations but 
did not press the issue due to “the 
time element.” 

The union, however, will hereafter 
include pension programs in every 
contract negotiation, Thornton said. 
He added that the USWA board of 
directors had instructed its officers 
last May to make a study of pensions 
and place its recommendations at the 
next board meeting on Nov. 7 in 
Cleveland. The shifting national pic- 
ture on pensions and allied fringe 
benefits now appears to have per- 
suaded union officials to jump the 
gun without waiting for the Cleve- 
land meeting. 


e “Big Push” 

Although several contracts are due 
to come up between now and the 
new year, the “Big Push” is more 
likely to come in January, 1950, when 
some 85 contracts will expire in 
Eastern Massachusetts centers such 
as Boston, Lynn, Chelsea, Salem, 
Newburyport and Haverhill. About 
11,000 shoe workers will be involved. 

Thornton estimated that between 
250-360 contracts are held presently 
by USWA, all of which will be sub- 


jected to the pension demand “in 
time.” He frankly admitted that 
USWA is “in the dark” as to specific 
demands but studies are being made 
in other industries, since no USWA 
shoe contracts include pensions. 

In general, the approach is ex- 
pected to be a “one package” request 
for monthly pensions which, added 
to Social Security payments, would 
total $100 monthly. All costs are 
to be carried by employers. 

Other planks in the 1950 contract 
platform of USWA, to be previewed 
perhaps next month in various Mas- 
sachusetts shoe towns, will include 
the following: 

1. Death to the escalator clause 
whenever and wherever it arises. 

2. Absolutely no wage cuts. 

3. Increased or strengthened hos- 
pital and death benefit agreements. 

On the first point — the escalator 
clause which has fallen into union 
disfavor since the cost-of-living index 
began to fall—Thornton said USWA 
“met with big success” in knocking 
out escalator clauses in its contracts 
with International Shoe Co. and Selby 
Shoe Co., Columbus, O. 

He reported that pressure for wage 
cuts was rising, particularly in non- 
union plants, but stated that this was 
one point on which the union would 
hold firm, no matter how many non- 
union plants “break the line.” He 
condemned wage cutting as not very 
smart, particularly from an economic 
standpoint. Some shoe plants were 
trying to get jumps on competitors 
in this way, he said, but they would 
soon lose anyecost advantage when 
other plants took similar steps. 

Thornton gave the impression that 
USWA might be willing to stand by 
on present wage rates provided some 
pension plan were adopted. 


Agree In Principle 

The union strategy will not be 
“hard-boiled” with a_take-it-or-we- 
strike attitude, as in the case of the 
steel unions, Thornton pointed out. 
First, USWA will urge shoe manu- 
facturers to “agree in principle” to 
the pension idea. Then, manage- 
ment will be asked to name a com- 
mittee to sit down with the union 
and work out a pension plan agree- 
able to both parties. 

The union will ask a time limit 
be set on these conferences, however, 
to protect itself against stalling. The 
device of accepting in principle is 


9 





aimed at enabling both sides to push 
through early acceptance of an over- 
all agreement. 

Thornton emphasized that the 
union does not intend to single out 
any particular shoe manufacturer, 
large or small, and make a guinea pig 
of it. Pension demands, he stressed, 
will become a main factor in all con- 
tracts, 

Membership in the USWA num- 


bers close to 50.000 shoe workers, 
most of whom regard the New Look 
in pensions with considerable enthu- 
siasm. They feel that the idea sweep- 
ing the country in recent labor nego- 
tiations will provide the answer to 
many of their problems. 


AFL Says “No” 


Although John J. Mara, president 
of the Boot and Shoe Workers Union, 
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How pension costs are divided and benefits paid out are shown in the above charts 


AFL, was not available for comment, 
union spokesmen unofficially —indi- 
cated that the AFL union will not 
stress pensions in coming contracts. 
The question of wage raises is an- 
other matter, they said. 

The BSWU is inclined to follow 
the lines set by AFL president Wil- 
liam Green this week at the national 
AFL in St. Paul. In his keynote 
address, Green took sharp issue with 
the steel board recommendations of 
no further wage increases. “We have 
never waived our right to demand 
wage increases for the workers of 
America,” Green declared. “And 
we are not going to do it now.” 

Referring to the board’s pension 
findings, he said, “We don’t want 
government board . . . we don’t ac- 
cept the principle of government 
boards setting our hourly wages any- 
where.” 

The Boot and Shoe Workers Union 
claims some 50.000 shoe workers as 
members and together with the 
USWA comprises some 45 per cent 
of the nation’s shoe workers. 


Retail Shoe Sales Steady 

The nation’s independent retail 
shoe stores did the same amount of 
business during Aug. as in July, the 
Bureau of the Census, Dept. of Com- 
merce reports. Sales, however, ran 
five percent behind Aug. a year ago. 

In New York City, sales were down 
two percent from July while Phila- 
delphia reported a gain of four per- 
cent, Pittsburgh gained 10 per cent, 
Detroit 11 percent, Milwaukee three 
percent, and Cleveland 30 percent. 
Other individual reports showed 
Newark down nine percent, Chicago 
at the same level as July, Baltimore 
up five percent, Washington, D. C.. 
down 18 percent, Hartford up two 
percent, Dallas up 13 percent, Min- 
neapolis up 27 percent and St. Louis 
up seven percent. 

On the West Coast, sales were 
down 16 percent in Los Angeles, up 
nine percent in San Francisco, and 
up 20 percent in Seattle. Oakland 
was off eight percent while Sacra- 
mento dropped 27 percent behind 
July. 


Set Guild Show Nov. 7 

The main spring opening of the 
New York Guild of Better Shoe Man- 
ufacturers has been scheduled for 
the week of Nov. 7. president Albert 
Bogutz has announced. The date has 
been chosen to coincide with the 
Fashion Shoe Show sponsored by the 


New York Shoe Board of Trade. 


based on a survey of 289 private pension plans affecting 1,166,456 nonagricultural workers. 


a ‘ Guild members are also mem- 
(Survey by Bankers Trust Co.: charts by Many Guil , . 


bers of the NYSBT. 


Percentages refer to total number of employes. 


New York Times.) 


10 LEATHER and SHOES—October 8, 1949 





USWA, International Pact 
Kills Escalator Clause 

The = much-discussed — escalator 
clause which moved wages up or 
down with the Dept. of Labor’s Price 
Index has been relegated to the scrap 
heap, according to the new labor 
contract announced by International 
Shoe Co., St. Louis, and United Shoe 
Workers of America, CIO. 

The new contract, effective to Oct. 
1, 1950, pegs wages at their present 
level. It eliminates the escalator 
clause providing that wages rise or 
fall three cents an hour with each 
five-point change in the Price Index. 
Since the escalator clause went into 
effect at International two years ago, 
union members have had five in- 
creases and two decreases for a net 
increase of nine cents hourly. 

The CIO contract affects approxi- 
mately 14,000 of International's 
35.000 employes with 2,000 USWA 
members employed in St. Louis and 
12.000 in other plants in Missouri, 
Illinois, Arkansas and New Hamp- 
shire. The average wage at Inter- 
national for USWA workers is $1.11 
per hour with wages running from 
7214, cents for inexperienced work- 
ers to $1.75 per hour for highly 
skilled workers, according to Dave 
Wilson, the union’s regional direc- 
tor in Missouri. 

The Boot and Shoe Workers Union, 
AFL, representing most remaining 
workers at International, has already 
asked the company for a 15-cent-per- 
hour wage increase plus other bene- 
fits, including a pension plan, ac- 
cording to Ben Berk, BSWU regional 
director. Berk said he would recom- 
mend that the escalator clause be re- 
tained. The BSWU has made similar 
demands at Brown Shoe Co., St. 
Louis, but have not 
begun as yet. 


BSWU Enters Harvard 


An encouraging item for the shoe 
manufacturing industry is news that 
three members of the Boot and Shoe 
Workers Union, AFL, will don  stu- 
dent caps and gowns at proud Har- 
vard this fall. 

Named with a group of 16 labor 
union leaders, chosen by their or- 
ganizations for outstanding service 
in the labor movement, were John E. 
Mara and John J. Stuart, organizers 
and members of the research and ed- 
ucation division of the Boot and 
Shoe Workers Union, and John J. 
Wickham, legislative agent for the 
union. Mara is the son of John J. 
Mara. president of the BSWL. 

The union officials will undertake 
a 13-week course of study at Harvard 


negotiations 
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as Labor Fellows under the Trade 
Union Fellowship Program. The 
program is designed to provide train- 
ing for executive responsibility and 
vive union leaders a better under- 
standing of labor-management rela- 
tions. Included are courses in labor 
law, collective bargaining, account- 
ing. human relations, together with 
a series of meetings and seminars 
with labor, management and govern- 
ment. 


Laskin Sells Part Interest 

J. Laskin & Sons Corp... Milwau- 
ke, Wis.. shearlings tanner, has an- 
nounced the sale of a part interest in 
the corporation to the partners of 
Marx & Co., New York City invest- 
ment banking firm. 

Company spokesmen stated there 
would be no change in Laskin’s pol- 
icy or management. Myron Laskin, 
president, and Arthur Laskin, secre- 
tary-treasurer, will remain as senior 
officers of the corporation and con- 
tinue to manage and operate all 
phases of the business. Certain part- 
ners of Marx & Co. will be added to 
the board of directors. 


QM Asks Calfskin Bids 

The New York Quartermaster Pur- 
chasing Office has issued QM-30-280- 
50-101 calling for bids on 1067 skins 
of medium brown calfskin leather, 


....and for 
DEPENDABLE DELIVERIES 
«+. count on Philipp Brothers 
Chemicals, Inc., for continuous 
deliveries! Ample warehouse 
stocks at convenient shipping 
points. Quality, uniformity, and 
purity assured. Place your orders 
NOW for DEPENDABLE DE- 
LIVERIES! 


37 WALL STREET 


tooling two to two and_ one-half 
ounces. Bids will be opened Oct. 28 
in New York at 1:00 P.M. (EST) 
with delivery scheduled on or about 
Jan. 31, 1950. Procurement is for 
the Medical Dept. of the Navy. 


St. Louis Mfrs. Told New 
Sales Approach Needed 

The entire shoe industry must 
have a new sales approach if it is to 
continue to attract the attention of 
the average American woman, ac- 
cording to Edward R. Richer, an 
executive of the Grey Advertising 
Agency, New York City. Speaking 
before members of the St. Louis Shoe 
Manufacturers Assn., last week, Grey 
predicted forthcoming changes in 
women’s shoe styles and_ selling 
methods adopted by both manufac- 
turers and retailers. 

Claiming that the shoe manufac- 
turing potentials in the U. S. are 
between six and seven hundred mil- 
lion pairs of shoes annually, Richer 
declared that the “valleys” in shoe 
sales must be overcome to attain full 
production on a year-round basis. He 
offered a four-point program: 1. 
Emphasizing pre-selling of brand 


names to the consumer by manufac- 
turers; 2. A complete analysis of all 
shoe lines now in existence; 3. An 
objective analysis of all promotional 
methods and techniques used by shoe 


FORMIC ACID 

SODIUM BICHROMATE 
SODIUM FORMATE 
SODIUM SULPHIDE 
SODIUM SULFHYDRATE 


NEW YORK 5, N. Y. 
BOSTON 10, MASS. * HARTFORD 3, CONN. 


© PROVIDENCE 3, R.I. 


PHILADELPHIA 6, PA. © BALTIMORE 1, MD. 
Cable Address: PHIBROCHEM NEW YORK 





manufacturers; 4. More emphasis on 
research and development. 

Richer stressed the importance of 
the St. Louis area in the manufac- 
ture and distribution of shoes, point- 
ing out that the area manufactures 
and distributes approximately 100 
million pairs of shoes annually and 
has become one of the greatest shoe 
style markets in the world. 


Wholesale Shoe Sales 
Climb 19% In Aug. 


Aug. sales of wholesale shoe firms 
in the U. S. reached a total of $27,- 
836,000, a gain of 19 percent over 
July, according to a study of 29 large 
wholesalers by the Bureau of the 
Census. For the first eight months 
of 1949, however, wholesale sales 
were down eight percent from the 
same period of 1948, while Aug.. 
1949, was down three percent from 
Aug., 1948. 

End-of-month inventory for 21 
firms reporting showed a drop of 
eight percent from July, 1949, and 
three percent from Aug. a year ago, 
with reported dollar value at $54.- 
106,000. Stock-sales ratio was 199 
percent for Aug., 1949. 201 percent 
for Aug., 1948, and 256 percent for 
July 1949. 


CCNY Opens Shoe Course 


Classes on “Shoe Selling and Mer- 
chandising,” a new course aimed at 
providing retail sales trainees latest 
information on shoe fitting, sales and 
merchandising techniques, are sched- 
uled to open on Oct. 10 at the School 
of Business, City College of New 
York. 

The 120-hour course which runs 
for 15 weeks was launched last Feb- 
ruary and proved an outstanding suc- 
cess in meeting the needs of New 
York City shoe retailers, according 
to Dr. Robert A. Love, director of 
the course. Open to both men and 


women, it offers a four-way program 
divided into “Shoe Construction and 
Tanning of Leather,” “Fitting Course 
for Shoes,” “Shoe Merchandising,” 
and “Shoe Selling.” 


Industry Report 


Latest figures released by Govern- 
ment agencies report the following 
facts concerning the hides and skins, 
leather and shoes industry. 

Aug. sales of shoes in retail chain 
stores and mail-order houses totaled 
$52 million, equal to total sales in 
July 1949 and Aug. 1948. In the 
seasonally-adjusted index (1935-39 
average daily sales equal to 100) the 
July index of 220.9 rose to 233.3 in 
Aug., although below the 242.5 reg- 
istered in Aug. 1948. 

Imports of ‘hides and skins for the 
first seven months of 1949 fell off 
about $37 million from last year. 
Figures showed for 
Jan.-July 1948, and only $40,711,000 
for the same period this year. In 
quantity, 50,766,000 pieces were im- 
ported in the period last year against 
38,654,000 pieces this year. 

The footwear manufacturing in- 
dustry (exclusive of rubber foot- 
wear) had 247,700 workers in Aug. 
as compared to 251,200 in July. A 
breakdown of shoe production work- 
ers showed 215,700 in May, 222,500 
in June and 226,600 in July. In the 
tanning industry, production work- 
ers totaled 44,500 in May, 44,500 in 
June and 42,900 in July. 

Total employes in the leather and 
leather products manufacturing in- 
dustries were 380,000 in June, 383,- 
000 in July, and 392,000 in Aug. 
1949, against 414,000 in Aug. 1948. 
Net gain from July to Aug. 1949, was 
nine percent with an increase of 9000 
employes reported. 

Dividends in the leather and tex- 

tile industries showed a total of 
85,000,000 for Aug. 1949 against 

$8,000,000 in Aug. 1948, 
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Officials of Local 30, International 
Fur & Leather Workers Union, CIO, 
and Dungan Hood and Co., Inc., 
Philadelphia kid leather tanner, have 
indicated that a new labor contract 
may be forthcoming soon. The old 
contract expired in Aug. and was 
extended until Sept. 30 with an un- 
derstanding that the new agreement 
will be retroactive. 

_ The union is asking for a wage 
increase, extended vacations for 
workers employed 10 or more years, 
and a pension plan. The next meet- 
ing has been scheduled for Oct. 11. 


i 


No further progress has been re- 
ported in the Fulton County, N. Y., 
tannery strike-lockout since the Tan- 
ners’ Association of Fulton County 
refused to accept the offer of Local 
202, International Fur & Leather 
Workers Union, CIO, to sever its 
affiliation with the International if 
the Association would accept it once 
again as worker bargaining agent. 

Reports that the AFL has peti- 
tioned the NLRB for a bargaining 
agent election remain unproved as 
yet. The Tanners’ Association, mean- 
time, maintains its stand that it will 
not deal with any union unless its 
leaders comply with Taft-Hartley, 
including the signing of  non- 
Communist affidavits. 


———_~—_——— 


aa The first “Shoe Show” in America was 
held in New York in 1764, as part of the 
Exposition for the Promotion of Arts, Agri- 
culture and Economy. A $50 prize was 
given to the best shoe made of domestic 
materials. 


aa The first American machine | for 
tanning purposes was invented in 1626, 
by Peter Minuit of New York, and con- 
sisted of a simple horse-driven stone mill 
for grinding oak bark. 

(More News on Page 34) 


PRODUCTION AND SHIPMENTS, BY STATES: JANUARY-JUNE 1949 AND 1948 


(Quantities in thousands of pairs; value of shipments in thousands of dollars) 


State 


| NITED STATES, TOTAL .......... 
Illinois ie cacaaeieys 
Maine 

Massachusetts ... 

Missouri : 

New Hampshire 

New 


Pennsylvania . 
Wisconsin 
Other States ... 


Production, shipments, and value of shipments 


January—June 1949 


Value of 
shipments 


$009.212 


Production Shipments 


230,085 227,920 
14,246 14,438 
13,325 13,537 
40,491 40,187 

27,626 
19,826 
41,251 
8,755 
21,552 
003 


32,745 


January—June 1948 
Value of 
Production shipments 
237,676 
16,332 


Shipments 
234,271 
16,108 
12,717 
41,408 
32,225 
18,828 
43,976 
600 
20,362 
9,022 46,955 
34,224 33,631 123,507 
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Industrial 


There’s no money in growing 


Mold and bacterial action can play havoc 
in most any stage of leather processing. 
Leather being dried after soaking, tanning 
or fat liquoring offers excellent breeding 
ground for bacteria and mold. In terms of 
profits lost, it makes little difference at what 
point in the manufacturing process these 
microorganisms attack, they’re costing you 
plenty in time and money. 


You can effectively control these losses with 
Dowicides, Dow’s industrial germicides and 
fungicides. Profit from the experiences of 
other tanners and manufacturers who have 


Germicides and 
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. Magnification 36x. 


mold 








Fungicides 


found that Dowicides prevent the growti. 

mold and bacteria in processes ranging from 
soaking to the use of protein materials — 
animal glue, soy protein, etc.— as binders. 


There’s no money in growing mold. Let 
Dow’s complete laboratory facilities help 
you solve your problem. Investigate Dow- 
icides today! Contact your nearest Dow 
office or write direct to Midland. 


THE DOW CHEMICAL COMPANY * MIDLAND, MICHIGAN 
New York e« Boston e« Philadelphia « Washington 
Cleveland « Detroit « Chicago « St. Louis * Houston 
San Francisco « Los Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


CHEMICALS INDISPENSABLE 
SO INDUSTRY AND AGRICULTURE 
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KOREON 


ACTIVE INGREDIENT: Basic Chromic Sulfate. 


DESCRIPTION: Slightly hygroscopic, dark green, small, non-crys- 
e 
talline, rounded granules. Bulk density averages 70 
lb. per cu. ft. Two grades: 
® Koreon M, about 33% basicity (Schorlem- 
mer) and 24°) CrzOs. 
® Koreon X, about 52° basicity and 25‘; 


CrzOs., 


e 
USES: Chrome tanning of hides by the one-bath process. Insolubili- 
. zation and stabilization of proteins and other organic 


e 
substances. 


SHIPPING CONTAINERS: Bags—75 |b. net. Fibre drums—about 
325 |b. net. 


MUTUAL CHEMICAL COMPANY 
OF AMERICA 


270 MADISON AVE., NEW YORK 16, N. Y. 


MUTUAL CHEMICAL CO. of AMERICA, Dept. LS 
270 Madison Avenue, New York 16, N. Y. 


Please send me free copy of ''Koreon, One-Bath Chrome Tan for Leather.’ 
Serial No. 54. 
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Company 


Address 
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Side Leathers — 
Spring Market And Fashion Report 


Demand for side leathers continues to grow—and 
for several good reasons. And very influential in 


this demand is the trend of shoe fashions. 


is an enlightening report. 


( NE of the more encouraging 
” signs on the leather horizon is 
the growing strength and importance 
of side upper leathers. 

Normally comprising some 65 per- 
cent of the nation’s shoe uppers each 
year, side leather promises to com- 
mand an even more dominant posi- 
tion in the shoe picture for 1950. A 
quick glance at some recent trends 
shows why. 

Perhaps the outstanding shoe fact 
of 1949 has been the increasing em- 
phasis upon lower priced shoes, both 
from the point of view of manufac- 
turer and consumer. More and more 
consumers have turned to footwear 
bearing lower price tags. Side leath- 
ers have naturally benefited. 

Another factor to consider in the 
side leather picture is the growing 
popularity and importance of casual 
shoes in the past decade. Playshoes. 
loafers and moccasins have opened 
up a new fashion field for spring 
and summer footwear. The use of 
side leathers has made the great ex- 
pansion in this field possible and 
brought these shoes within the reach 
of the average buyer. 

Finally, tremendous improvements 
in the tanning and finishing of side 
leathers coupled with the shortage of 
calf and kid during and after the 
war have helped to complete the pic- 
ture. In the men’s dress shoe field 
particularly, shoe manufacturers who 
had used little else but calf uppers 
before the war. turned first to kip 
sides and finally to extremes as calf 
became scarce and expensive. Many 
of these manufacturers and a grow- 
ing number of their customers since 
the war have found side uppers en- 
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Here 


tirely satisfactory, particularly in 
the medium and lower price shoe 
ranges. 

With the shortage of calf and kid 
leathers continuing on the world 
market and higher prices still pre- 
vailing, it is possible that an increas- 
ing number of women’s dress shoe 
manufacturers will turn to side leath- 
ers in order to meet the demand for 
a lower priced shoe. This does not 
mean that calf and kid will fall by 
the wayside—it does mean that as 
long as the emphasis centers upon 
lower priced footwear, better tan- 
nage side leathers will grow in favor. 


Production Factor 

Although production of side leath- 
ers for the first seven months of 
1949 does not fully bear out this 
fact. several factors must be con- 
sidered. Total side upper leather 
production (including kip sides) for 
1947 was 30.841.000 sides or 10.4 
percent above peak 1946 production. 
Of this. 24.965,000 sides were used 
for dress shoe uppers and 4,196,000 
sides for work and other shoes. In 
1948, total side upper output fell to 
28,028,000 sides of which 22,529,000 
sides were for dress shoes and 
4,057,000 sides for work and other 
types. For the first seven months of 
1949. average monthly output of 
side upper leather has been 2.265.000 
sides which would bring the 1949 
12-months total to slightly more than 
27 million sides. 

However, hide production as a 
whole has fallen to date and the 
market has remained tight. Unless 
a sudden bonanza of Argentine 
hides were dumped on the U.S. mar- 












ket. there appears little likelihood 
of this situation easing. 

In addition, production of both 
calf and kid leathers has fallen, with 
kid output averaging some 250,000 
fewer skins monthly from 1948, and 
calf and whole kip averaging 46,000 
fewer skins monthly. Total output 
of calf and kid leathers for the year 
will undoubtedly fall considerably 
below 1948 totals, particularly with 
the rawstock situation continuing 
tight. 

Another factor to 
is shoe production, For the first nine 
months of the year, this was esti- 
mated at 348.476,000 pairs or 4.- 
541,000 pairs fewer than in the same 
period of 1948. At the present rate 
of production, output for the entire 
year will total approximately 455 
million pairs or seven million pairs 
below last year. With casuals ac- 
counting for a greater part of this 
total and dress shoe manufacturers 
turning to side leathers to meet com- 
petition and the public demand for 
lower prices, the importance of side 
leather takes on new significance. 


be considered 


Color Outlook 


With this in mind, leading side 
tanners are now working at full ca- 
pacity. All are busy on promotional 
and merchandising plans for the 
spring shoe season. Of these, one 
of the most important is the question 
of color. What colors will pre- 
dominate in dress shoes and casuals 
next vear? Here is the picture as 
side leather tanners see it for spring 
and summer 1950, on the basis of 


(Concluded on Page 21) 








t«.and we mean just that! For Nopcolenes combine 
cationic-nonionic emulsifiers with raw oils, making 
it possible to obtain the fulling properties of soap- 
oil fatliquors and, at the same time, the ease of 
handling of sulfated oils. 


Manufactured from a wide variety of fatty oils, 
Nopcolenes are extremely versatile—enable you to 
produce leather with any degree of surface feel, 
temper, hand, break and stretch you desire. 


And remember, Nopcolenes 
—are moisture free, resulting in savings in 
freight costs, handling and storage 


— mix instantly with water 


—remain 100% uniform at all times. 


Write for full information about Nopcolenes...the 
fatliquors that do a complete job. We'll gladly sup- 
ply working instructions...and you'll quickly prove 
for yourself how these exceptional lubricants make 


good leather better. 


Nopco Tanning Specialties Include: 


Fatliquors for every type leather 
Leather Sponging Compounds 
Alum Stable Oils and Other Specialty Items 


Nopco Oils make good leather better 


NOPCO CHEMICAL COMPANY, Harrison, N. J. 


Formerly National Oil Products Company 


Branches: Boston ¢ Chicago * Cedartown, Ga.e« Richmond, Cal., 


*Nopcolene is a Registered Trade Mark of Nopco Chemical Company 
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Tanning Replacement Agents 
By Paul |. Smith 


NE OF the most profitable 
dividends paid by research on 
the fundamental chemistry of 

tanning is the synthesis of tannin re- 
placement agents. There is a lesson 
to be learned from the experience of 
German tanners during the last war. 
Faced with a demand for a greatly 
increased tonnage of leather for mil- 
itary purposes and unable to obtain 
sufficient quantities of natural tan- 
nins, a great impetus was given to 
research on replacement agents. 
Among those developed were sub- 
stances based on sulphited cellulose 
extracts from paper works; a wide 
range of cresylic, naphthalene and 
higher hydrocarbon sulphonic acid 
condensation products and the Im- 
mergans or aliphatic hydrocarbon 
sulphony] chlorides. The availability 
of these enabled tanners to keep up 
a high rate of production of good 
quality leather. 

When considering tannin replace- 
ment agents several important factors 
need to be taken into consideration 
and these can be summarized as fol- 
lows: 

They must make good commer- 
cial leather at an economic cost. 
They must be able to be manu- 
factured in bulk, preferably from 
indigeneous raw materials. 

They must be compatible with 
tanning materials in common use. 


Why Some Syntans Fail 


Bearing in mind these factors, it 
is easy to see why some of the syn- 
tans fall short of tanner’s require- 
ments. Most of the synthetic ma- 
terials based on cresols, naphtha- 
lenes and higher hydrocarbons are 
able to tan leather but generally 
speaking many of them need to be 
used in conjunction with natural 
tannins which give substance and 
weight to the leather. 

The outstanding value of commer- 
cial syntans is their ready compati- 
bility with tannin extracts, such as 
quebracho, chestnut, oakwood, etc.. 
and with the difficult soluble tan- 
nins the syntans are able to effect a 
high degree of solubilisation. An- 
other advantage of using syntans with 
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A rapidly changing world is causing rapid de- 
velopments in syntans. 


natural tannin extracts is that the 

blended extracts are less astringent 

than pure extracts, tan leather in less 
time and give a lighter leather. 

The manufacture of tannin extracts 
is today showing an increasing in- 
terest in the blending of natural ex- 
tracts with syntans, such as the naph- 
thalene sulphonic acid condensation 
products. The balanced mixtures are 
able to offer the tanner sound prac- 
tical advantages: 

1. The presence of syntans in the 
tannin extract enables the tanner 
to use a higher percentage of tan- 
nin in the working liquors with- 
out the risk of case hardening or 
cracked and darkened grain. 
The syntan reduces the pH of the 
tanning solution to a figure near 
the isoelectric point of collagen 
and encourages rapid penetration 
of the tannin. 

By solubilising normally insolu- 
ble constituents of the tannin, such 
as phlobaphenes of quebracho, 
the syntans permit important 
economics to be made in the use 
of expensive wood extracts. 

By decreasing the concentration 
of natural extract in the grain 
layer it is possible to produce a 
full leather that has a supple, clear 
grain. 


Soluble Synthetic Resins 

Progress in the development of new 
types of syntans is leading away 
from the simple low molecular 
weight compounds, such as Stiasny’s 
Neradol or sodium phenol sulphonate, 
and attention is being devoted to the 
long chain polymeric substances 
which might be called soluble syn- 
thetic resins. As the molecular weight 
increases and the complexity of the 
structure becomes greater so also 
does the leather itself become fuller 
and more substantial. 

One great criticism of the sulphited 
cellulose extracts has always been 
that when used alone they produce 
thin and undernourished _ leather 
whereas when used with natural tan- 
nins they give a good commercial 
type of leather. The well-known Ger- 
man Tannigan A was a modified sul- 


phited cellulose extract possessing 
superior tanning properties. It was 
produced by first partially desul- 
phonating sulphite liquor by heating 
it with 50% strength caustic soda at 
100 deg. C., then adding a mixture 
of a resin prepared by heating phenol 
and formaldehyde with sulphuric 
acid, and sulphuric acid and am- 
monium sulphate. The liquor pre- 
pared in this way was further mixed 
with Tannigan Extra B which is 
a sulphonated phenol-formaldehyde 
resin. It is considered likely that the 
real future of lignin tanning agents 
lies in condensations of lignin with 
other phenolic bodies. The avail- 
ability of very substantial quantities 
of lignin is a direct encouragement 
for research on practical means of 
converting them into useful tanning 
materials which would be able to re- 
place natural tannins. 


Simulating Natural Tannins 


Due to our greatly increased 
knowledge of the chemistry of natural 
tannins and the mechanism of tan- 
ning, tannin extracts can be scientifi- 
cally blended to give special results. 
By chemical treatment of specific ex- 
tracts it is also sometimes possible to 
make one type of extract give similar 
results to another extract; for in- 
stance, acidic properties of the hydro- 
lysable tannins can to a large degree 
be reproduced by the addition of 
acids to several different natural tan- 
nins. During the war years a success- 
ful attempt was made in America and 
Great Britain to produce a substitute 
for chestnut wood extract by the ad- 
dition of citric or tartaric acids to 
mimosa extracts. Some thought is 
also being given to the modification 
of natural tannins by the addition of 
simple chemicals other than dibasic 
and tribasic acids. 

Among the more interesting tan- 
nin replacement agents are the ali- 
phatic hydrocarbon sulphonyl chlor- 
ides developed from the German Im- 
mergans. These are at present pre- 
pared from an acid-washed mineral 
oil fraction derived from a Pennsyl- 
vania crude oil by reacting the oil 


(Continued on Page 30) 








Wrinkle-Free Toe Linings 
AND NO QUESTION ABOUT IT! 








BUILD COMFORT AND SALES WITH *CELASTIC! 


For over twenty years Celastic box toes have brought positive 

toe comfort to men, women and children. The assurance that 

toe linings are permanently secure . .. in one style or one hun- _ 4 
dred ... in one shoe or one million, is the Celastic contribution BOx TOE Ss 

to toe comfort. Good will and consumer satisfaction accumu- UNITED SHOE MACHINERY 
lated by year after year of Celastic performance prove that it’s CORPORATION 

good business to provide your customers with the best. BOSTON, MASSACKUSETTS 


*CELASTIC” is a registered trade-mark of the Celastic Corporation 
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What's New in Heels 


shown reminds one of a new kind 

of bed spring, a series of wire 
loops and pegs making for a spring 
frame, springy enough to support the 
weight in a resilient manner. To 
relieve a possible “extra” buoyancy 
the interior space may be filled with 
rubber or some other substance. 


ie THIS first illustration the heel 


ee one a 


This heel is demountable, and may 
be changed readily with little or no 
cost, 

Source: Pat. No. 2.421.019: Wm. 
H. Doherty, Elmhurst, N. Y. 


Patch-on Piece 

The accompanying cut reveals a 
rubber heel repaired by a piece of 
rubber cut out in crescent fashion. 
The method consists of nothing more 
than buffing down the worn part of 
the heel and cementing on the repair 
piece. 


When the heel is worn down a 
larger piece of repair crescent is 
placed beneath the top piece, the top 
piece overlapping, on the inner side, 
the smaller bottom crescent. 

Aside from adequate repairing at 
low cost any worn rubber heel, the 
other demonstrated merit is that no 
nails are used to interfere with the 
heel resiliency. 
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An array of new and ingenious heel ideas designed 
to make 'em wear longer, feel better and cost less. 


Source: Pat. No. 2,420,187; F. W. 
Phillips, New Orleans, La. 


Slip-over Heel 

This heel allows the top or sur- 
rounding ring to be removed as soon 
as wear shows, all without renewing 
the main or center part of the heel. 
The outside part comprises a re- 
movable collar. The method of at- 
taching is not unlike the technique 
used in removing or attaching a rub- 
ber to a canning jar—catching one 
end of the rubber and manually pull- 
ing the rubber over and around the 
ring of the jar. On this ring both 
sides of the collar and the center piece 
are bevelled so that any kick or scuff 
will tend to lock the heel parts more 
securely. 

The whole idea consists of a heel 
that has a removable outer ring easily 
replaceable when worn out. 

Source: Pat. No. 2 406,569; Morris 
L. Silverstein, Dorchester, Mass. 


Replaceable Toplift 
This type is interchangeable, de- 
signed to be easily removed and used 
on either heel. 
The construction is simple and ef- 
fective. As the left figure indicates, 


there are two block-like frames illus- 
trated which are saved from collaps- 
ing owing to a filler of wood or 
leather. Note how the opposing sides 
are bevel cut so that the lower part 
is wider. Thus when the other part, 
the removable part, of the heel is 
slipped into this space it cannot drop 
out owing to opposing bevels on the 
slide. A locking device is employed 
to restrain the replaceable part from 
sliding out! into the shank area. 
Another feature is the possibility 
of prefabrication. The heel tops may 
be completely finished in any color, 
also. Here is a replaceable top lift 
claiming to double the life of any top 


lift. rubber or otherwise, and that 
may be replaced by a completely 
finished new one with ease and at 
low cost. 


Source: Pat. No. 2,430,199; S. L. 
Wilding, Fazakerley, Liverpool, Eng- 
land. 

Heel for Galoshes 

Here is a storm boot that a woman 
may wear without need to change 
from high to lower heel shoes. 

The “trick” is illustrated in Figure 
2, a rubber-like pad that may be in- 
serted inside the shoe. And this pad 
is recessed in such manner as to re- 
ceive only the outline of the toplift 
measurement. 


FIG. 








Figure 1 shows how the heel is 
securely locked in position. 

Another feature is that unlike the 
typical storm boot here is no wasted 
effort in trying to make the boot con- 
form to the back contours of a shapely 
shoe, usually ending in a maze of 
hopeless wrinkles. 

Source: Pat. No. 2,408,564; Har- 
lan L. Lea, Racine, Wis. 


Elevating Orthopedic Heel 

This heel is designed to give “lift” 
to a slightly shortened leg and reduce 
common fatigue therefrom. The il- 
lustration shows the technics of ele- 
vating adjustment; a kind of sleeve 
arrangement that keeps the heel in 
alignment throughout the adjust- 
ments. The adjusting screws are also 
shown. These provide for any light 
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adjustment desired at either end of 
the heel. For example, by turning 
the screw that emerges through to 
the top, the front of the heel may be 
elevated or lowered; and the same 
may be done with the back of the 
heel. 
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SS SSS SSSI) Cy 
2S N > 


In addition is a kind of outer skin 
of rubber material which expands 


and contracts with the different ele- 
vations of the heel. It also prevents 
corroding and rusting of the adjust- 
ing screws within the heel. 

In cases where a higher lift is not 
indicated on a shoe, the wearer may 
still need some foot correction; for 
example, his foot may not be prop- 
erly balanced in weightbearing posi- 
tion. Perhaps a higher lift of the 
back of the heel will thrust the weight 
differently or perhaps a higher eleva- 
tion of the heel breast will lend the 
necessary support. The possible ad- 
justments are here. 

Source: Pat No. 2,417,127; C. H. 


Roberts, San Antonio, Texas. 


Special to order 


LORING COES COMPANY 


WORCESTER *® MASSACHUSETTS 
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Toplift 

Figure 1 is a shoe whose heel is 
replaceable without nails or tools of 
any kind. Figure 2 shows the con- 
struction consisting of an iron or steel 
plate whose sides are upraised and 
bevelled inwardly. Note the three 
holes used to insert the screws for 
holding this plate to the heel base. 














iy 





FIG.3 


The depth of this area appears about 
twice that of a top lift of the ordin- 
ary iron or the plate can be made to 
encompass only the iron of the aver- 
age toplift. 

Figure 3 shows the kind and 
method of inserting the toplift, the 
die cut apparently on a bevel so that 
the wide end of the bevel is forced 
into and so results in a tight fit. 

Figure 2 shows the U-cut that pro- 
vides enough room to remove the 
worn top lift with ease. merely by 
inserting a screw driver end. There 
is no need to shave, blacken, or bur- 
nish these toplifts. 

Source: Pat. No. 2,428,245; 
J. Roman, E. Hartford, Conn, 


John 
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“Replaceable” Heel 

This is another “replaceable” heel. 
The main idea seems to be based on 
a plate in turn mounted with another 
slide or ridge, all fastened as one 
unit to the bottom of the heel base. 

The inside of the top lift of rubber 
is made to allow for the sliding on 
of the heel lift along this track. Also 
within the lift is a slightly sprung 
plate that flattens out when the lift 
is slid onto the base under weighted 
pressure. 








In the plate fastened to the base 
are two slots that make for an entry 
of two corresponding teats in the lift, 
making for a locking arrangement 
that prevents the heel from slipping 
back into the shank. 

Source: Pat. No. 2,440,404; G. E. 
Johansson, Stockholm, Sweden. 


Side Leathers ... 


(Concluded trom Page 15) 


sampling, actual orders and produc- 
tion: 

Leading color for women’s dress 
shoes will be white which will ae- 
count for approximately 30 percent 
of women’s side dress uppers. Next 
in line is black with 35 percent of 
this output. Third is blue, particu- 
larly Admiral Blue, with 16 percent. 
The darker browns, Cafe Brown and 
Cognac Brown, will account for an- 
other 10 percent. The darker greens 
such as Green Pepper will consume 
five percent with the remaining four 
percent going to the darker reds, 
particularly Cherry Red. 

Tanners feel that these colors will 
hold true for all types of women’s 
dress shoes. Style-conscious women 
will look for the same colors in less 
expensive shoes that they see in the 
higher priced lines. 
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For men’s dress shoes, side tan- 
ners are concentrating on the darker 
browns with British Tan, a medium 
dark brown, far in the lead with 
some 60 per cent of men’s dress 
upper output. American Burgundy, 
the popular wine shade, takes an- 
other 10 percent. Black and the 
dark cocoa Brown Oak will account 
for 10 percent each. The remaining 
10 percent will be divided among 
other shades of brown. 

Unlike the case of women’s dress 
shoes, men’s colors on less expensive 
lines will generally run lighter than 


colors found on calf and quality side 
uppers. However, men’s heavyweight 
side leather finishes have improved 
tremendously since the war and many 
side uppers will be found on the 
medium to higher priced lines. 

Predominating colors for women’s 
casuals will be Golden Wheat, a 
light saddle shade; Playred, a bright 
red; bright Irish Green; Cinnabar, 
a popular coppery shade; Turftan, 
a medium brown; and the brighter 
blues. Men’s casual colors will be 
concentrated in the lighter browns 
and wines. 


Now...reduce 
cutting costs! 


Try REM BOARD — the new, longer 
lasting cutting block! 


LONG LIFE — For keen, clean cuts — for 
increased production — and for holding 
planing and dressing expense to a bare 
minimum, you just can’t beat the new 
REM Board. This improved block is 
made from a newly developed plastic 
compound which absorbs impact, pro- 
vides a tough, resilient surface ideal for 
hand mallet and clicker cutting. 


ONE INCH THICK —(a |," increase over 
our previous board) REM Board gives 
you 50% more cutting surface. And 
— REM’s superior elasticity gives you 
another 50% dividend in additional 
life. Attach REM to its base with our 


SW-725 plastic cement. This combina- 
tion assures top service! 
ECONOMICAL — Here are 
standard size boards: 

18” x 36” 

16” x 36” 

20” x 40” 

14” x 48” 

20” x 20” 

F.O.B. Akron 

*Prices slightly higher on west coast. 
30 DAY TRIAL — See for yourself how 
the REM Board stands up. Try it in your 
own plant on a one month trial. Return- 
able at any time if unsatisfactory. Mail 
the coupon. 


“prices on 


$25.00 
22.50 
31.00 
28.00 
16.00 


THE REMINGTON PRODUCTS COMPANY 


Akron, Chio 
yas 


SPONGE 
RUBBER PADS 
Skived to meet 
your requirements. 
Send samples for quotations. 


RP-649-44 


Remington Products Co. 

1509 Copley Rd., Akron, Ohio 
GENTLEMEN: 

Please ship us one REM BOARD, 
on 30 day trial. Size 
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Hygiene—the Needed Features in Footwear 














HE STATISTICS, gathered 
from a variety of scientifically 
reliable sources and showing a 
remarkable consistency of agreement. 
reveal that some 50 percent of our 
total population, or 75,000,000 per- 
sons have some kind of fungus in- 
fection of the feet. Another 20 per- 
cent, or 30,000,000 persons, are af- 
flicted with hyperhidrosis or exces- 
sive sweating of the feet. Bromidro- 
sis or excessive foot sweating accom- 
panied by offensive odor afflicts an 
estimated 10 percent, or 15,000,000 
persons. Non-fungus skin infections 
such as eczema, itching, etc., of the 
foot are carried by nearly 10,000,000. 
Perhaps the most significant fea- 
ture of the above facts is that “shoe 
hygiene” (or lack of it) is declared 
to be the major cause of these in- 
Hfections, or is responsible for aggra- 
‘vating these conditions if and when 
‘caused by other sources. 





Shoe Hygiene Neglected 

+ Shoes have traditionally been made 
and sold on the basis of the follow- 
ig: price, style, fit, comfort, wear. 
Now. however, hygiene has come 
prominently into the picture. The 
health authorities evidently are far 
ahead of the shoe industry in recog- 
nizing the mounting seriousness of 
the problem and the need to do 
something about it. 

Shoe hygiene is far more than a 
matter of keeping the feet clean for 
esthetic or general cleanliness pur- 
poses. A strong health problem is 
presented. 

Basis of the problem is simply this: 
though various materials cause vari- 
ous foot reactions affecting foot hy- 
giene, it is primarily the chemical 
treatments or contents of shoe ma- 
terials or shoe components that are 
responsible. For example, it is asked. 
“What chemical (and hence hygienic ) 
reaction occurs in the foot in con- 
tact with vegetable or chrome tan- 
ning extracts used in leather?” The 
natural or excessive heat of the foot 
within the shoe can possibly activate 
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Foot afflictions traceable to unhygienic condi- 
tions arising out of footwear are being eyed with 
growing concern by medical and public health 


authorities. 


tannins or stains or dyes and have 
some effect on the foot, hygienically. 

What is the reaction of sweat to 
shoe chemicals, or vice versa? Do 
some materials or chemical treat- 
ment of materials tend to cause ex- 
cessive foot sweating, yet at the same 
time prevent healthy and rapid evapo- 
ration of perspiration within the 
shoe? One recent four-year study, 
for instance, revealed that changes 
in foot temperatures, as frequently 
caused by footwear, can and do ad- 
versely affect the temperature and 
blood supply of the lower and upper 
limbs, and even of the body proper. 
Further findings along this line could 
bring official medical pressures upon 
the shoe industry. 

Much is made of “waterproof” 
treatments for footwear — without 
thought that such waterproofing, 
while keeping the water out also 
keeps the water (perspiration) in. If 
perspiration, containing acids and 
body poisons, cannot evaporate prop- 
erly within the shoe then they must 
react adversely both upon the shoe 
and foot. 

Nor is the “hygiene” problem 
merely one affecting public foot 
health. It has been shown that the 
shoe itself “suffers” from detrimental 
effects. For instance, absorption of 
perspiration by the shoe (because the 
sweat has little chance for natural 
evaporation) deteriorates the materi- 
als of the shoe and hence lessens the 
wear, comfort and value factors orig- 
inally contained in the new shoe. 

Also, excessive heat commonly gen- 
erated with the shoe, and particularly 
when compounded with excessive 
perspiration to cause a damp or wet 
shoe interior, contributes to the de- 
terioration of the shoe. 


Suggested Courses 


The obvious and seemingly plaus- 
ible course for remedy usually holds 
the least promise of success in this 
case. For example, the so-called “ven- 
tilated” shoe is palliative at best. It 
does not cause any appreciable differ- 


ence in rate of sweat evaporation or 
in foot temperature. Nor does it 
solve some of the root problems—the 
chemical and physical factors origi- 
nally promoting excessive foot sweat- 
ing or heat generation or chilling of 
the feet. Nor does it protect the 
“health” of the shoe from deteriora- 
tion by chemical reactions as noted 
above. 

It is generally known that any 
kind of infectious microscopic bug 
thrives best in a damp, hot and 
humid environment—the typical en- 
vironmeat of the interior of the worn 
shoe. And here lies the answer to the 
mounting percentage of skin afflic- 
tions of the foot traceable to unhy- 
gienic conditions. 

The logical course of successful 
remedy is at once both simple and 
difficult, Research. This means an 
organized program to find the chem- 
ical relationships between shoes and 
feet and the “by-products” of both. 
Only when these are known can a 
course of positive remedy be charted; 
only in this way can the rising 
percentages of foot ills caused by 
chemical conditions be substantially 
reduced, As every doctor knows, it is 
not at all difficult to actually “cure” 
athlete’s foot quickly. But the mo- 
ment the foot is placed in the old 
shoe it is re-infected. Socks can be 
boiled. Shoes can’t. 

The most successful effort to date 
in producing hygienic shoes is by 
“sanitizing” the materials within the 
shoe. It has appreciably reduced foot 
afflictions arising out of unhygienic 
shoe conditions, and has also pre- 
vented much of the “normal” de- 
terioration of the shoe. But this ap- 
pears to be only part of the answer 
—for the shoe industry must still 
track down the specific causes and 
the direct relationships between foot 
and shoe chemical reactions if much- 
needed hygienic footwear is to be 
realized before public health authori- 
ties find need to step in with solu- 
tions of their own making — and 
which may not prove favorable to the 
shoe industry. 
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Give your shoes a good break with UNITED FINISHES 


he takes flexible upper leather finishes to keep shoes 


looking salable after “try-ons” at the fitting stool. 


Finishes that break well and are durable can be blended by United, 


Finishing Specialists ... experienced men who can first 

analyze leathers, then assist your finishing department in 
producing the desired results. 

As many manufacturers have discovered, it pays to call upon 

such a specialist because you can have confidence in his 

recommendations. It pays in other ways, too, for often the 

United Finishing Specialist can show you a method or a material 

that will make possible substantial savings in finishing. To 


find out in your case, just call the nearest United branch office. 
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BB CHEMICAL CO. 


FINISHES FOR UPPERS 
BOTTOMS © HEELS ¢ EDGES 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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New 


Developments 





Leather Muller 

This machine allows steam to rise 
around sides of shoes, moistens shank 
and forepart of upper (of wrapper 
if California process), and permits 
the shoe to go to the cement-lasting 
machine well mulled regardless of 





the weight or firmness of the leather, 
and eliminates wrinkles in shank and 
forepart. 

This is a two-station machine. It 
is placed beside the lasting machine 
and one shoe is always mulling while 
the other is being lasted. Conse- 
quently one shoe is always ready for 
the laster. 

Mulling done on this machine pre- 
pares the wrapper (in slip-lasted 
shoes) better so that it can be pulled 
tighter about the platform material. 
The machine is made of stainless 
steel. 

Source: International Shoe Mchy. 
Corp., Cambridge, Mass. 
ThermoPlastic Wrapper 
Lasting Machine 


A new innovation for wrapper 
lasting machines consists of a heated 


plate to quickly activate the pre- 
coated surfaces of wrapper and plat- . 
form at the time of wrapper lasting. 
This is accomplished through a 
heated finger in turn heated by elec- 
tric units. 

Another technique provides for 
heating done through hot air blast- 
ing out through an opening in juxta- 
position to both wrapper and _plat- 
form. The electrical device is con- 
structed with the core-like structure 
over which the air is forced, and then 
onto the work. 

This follows the line of develop- 
ment in wrapper lasting machines. 

Source: Pat. No. 2,474,307; United 
Shoe Machy. Corp., Boston. 


Welt Sole-Attaching Machine 

Here is a sole-attaching machine 
that helps the small manufacturer 
who needs a simple but efficient ma- 
chine for attaching soles to welt 
shoes with cement. 

The illustration portrays a shoe 
already made but receiving in this 
machine a new sole, but the appli- 
cation is the same whether a new 
shoe with an entire sole or a repair 
job. 

The illustration also reveals the 
simple construction of the machine. 


(Continued on Page 26) 








BORAX-BORIC ACID 


Stocks of 20-Mule-Team Borax and Boric Acid 
carried by distributors located at convenient 
points throughout the United States. 


PACIFIC COAST BORAX CO. 
51 Madison Ave., New York 














SULPHONATED OILS 
FAT LiduoRs 


SUIT Y AND UNIFOR{ LIRG 


MARDEN'‘WILD CORP. 


500 Columbia St., Somerville, Mass. 








MARDEN-WILD of CANADA, LTD. HALIFAX, N. S. 
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THE MARTIN DENNIS COMPANY'S 


current series on The History of Tanning 


Pioneers in the application of scientific 
methods to the art of tanning 
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BANK LOANS TO SHOE MANUFACTURERS 
by E. Morton Jennings 


PACEMAKERS OF PROGRESS 
by Harold R. Quimby 


TANNING PROCESSES 
by August C. Orthmann 


(Foreign Postage Additional) 


THE RUMPF PUBLISHING COMPANY 
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IT'S GREAT... IT 
IT'S NEW... 











FLESHING MACHINE—cylin- _ inches results in easier operation. 
der runs in heavy duty ball bear- | Opened and closed hydraulically, 
ings. Open position about 7!/2 eliminating many working parts. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
GEORGE FROMER CO., EASTERN SALES DIVISION, PEABODY, MASS. 


Export by International Division of: ALBERT TROSTEL & SONS CO., MILWAUKEE, WIS. 
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But not too well illustrated is the 
method of clamping the sole to the 


welt, comprising a kind of U-shaped 
ring that is flexible enough to fit 
around the forepart of the welt and 
outsole, assuming that the outsole 
has been adequately pre-shaped. This 
U piece in turn has a series of tight- 
ening clamps that bite the welt and 
outsole securely into one unit. 
Scurce: Joseph Guercio, Balti- 
more, Md.; Pat. No. 2,464,130. 


Skinning Machine 

The construction of this machine 
proves that both operations of sever- 
ing the skin and meaty portions sep- 
arately and intact may be done with 


More than forty 


years’ experience 
in the manufacture of 
Fatliquors, Dyestuffs and 
Chemical Specialties of 
every type for the 
Leather Trade. 


Main Office 


3240 GRACE AVENUE 


Branches 


and Works 


* NEW YORK 67, N.Y. 


PHILADELPHIA « CHICAGO « GLOVERSVILLE © MONTREAL 


this apparatus comprising two oppos- 
ing fluted rolls, as shown, 

An important feature is the method 
of using the ends of these rolls for 
the gear meshing action necessary to 
keep the rolls turning together with 
the reducing of these rolls beyond 





the point necessary for gear-driving 
purposes. These rolls so designed 
are for clearance purposes in feeding 
the parts to be skinned. 

The fingers, not shown, on these 
same roll fronts are there for the one 
purpose of keeping the skins off the 
two rolls as the skin is fed into and 
over two other serrated rolls, not 
shown. 

As the illustration shows, the skin 
of the shoulder is more than half 
skinned. Note the action of the two 
front rolls and the guard that places 
the shoulder at an oblique angle, 
advantageous in removing the skin 
easily with a minimum of wear and 
tear, in reality a kind of rotating ac- 
tion is so accomplished. 

The two back rolls sustain the skin 
more tautly and steadily as it is 
passed through the machine. 

Source: Swift & Company, Chi- 
cago; Pat. No. 2,477,289, 


Red Hunting Boot 

It’s going to be easier this fall for 
hunters to avoid shooting each other. 

A bright red over-the-shoe rubber 
boot has been introduced by Hood 
Rubber Company and its parent or- 
ganization, B. F. Goodrich, to in- 
crease the safety factor when the 
nation’s sportsmen start prowling 
the woods for deer, rabbits and other 
wild game. 

Wool pile fleece-lined, and with an 
inside shearling cuff at the top, the 
12-inch red boot stands out in sharp 
contrast to fall foliage and is espe- 
cially visible against a background 
of snow. 

Source: Hood Rubber Co., Water- 
town, Mass. 


Boot Hanger 

Tests show that boots and 
shoes, when hung high, dry faster. 
The moisture rises in the form of 
water vapor and better circulation 


over- 
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is obtained when footwear is hung 
right-side up near the ceiling. It is 
not necessary to hang them over or 
near heat to dry them fast. 


Made of rust-proof metal, Air-Dry 
Boot Hangers are similar to an in- 
verted, three-ribbed umbrella. Then 
placed into the boot or shoe the ribs 
open and hold it by friction. Retail 
price is $1.95 a pair. 

Source: Deschutes 
Bend, Oregon. 


Specialties, 


Compressed Air 
For Lasting Shoes 

The idea of compressed air may 
deceive one into thinking that such 
is employed as an operating medium, 
but in this machine compressed air 
is actually the lasting medium. 
Briefly, this machine is similar to 
any of the newer types developed, 
comprising the usual feeding roll, a 
kind of hammer for flattening the 
wrapper and for aiding in gripping 
the wrapper during the feeding of 
the machine. This uplift action of 
these two moving parts also serves to 
updraw or tension the wrapper so 
that it will not have looseness around 
the feather of the platform. 





Though the shoe illustrated hap- 


pens to be of California construction, 


this technique by no means applies 
only to California construction but 
to. other constructions, especially 
those in which springing of the pat- 
tern to the wood is possible. 

The surface of the platform and 
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the inside of the wrapper are already 
coated with cement. Then imme- 
diately the wrapper is laid to the 
surface of the platform, the blast of 
compressed air is released, com- 
pletely bonding the wrapper to the 
platform. 

One important point has to do 
with this use of compressed air in 
relation to the feed; no resistance to 
the feed. In most wrapper lasting 
machines, the action to lay down the 
wrapper to the platform probably 
cannot fail to impede the feed or 
create some resistance. But in the 


compressed air treatment, there can 
be no such resistance, no mechanical 
action involved, nothing to adjust or 
wear out. 

Source: Pat. No. 2,468,222; 
United Shoe Machy. Corp., Boston. 


a 


Ai) The first retail shoe store in America 
was opened in 1794, in Boston, Mass., by 
Quincy and Harvey Reed. Shoes were sold 
here on Wednesdays and Saturdays only. 


aa Father of the American morocco in- 
dustry was William Rose, an English tan- 
ner who arrived in Lynn, Mass., in 1800. 


For efficient, economical 
chrome-reduction, use 
Virginia 


LIQUID 


Tanners who use SO, reduced chrome solutions report 
these three production profits: (1) Significant savings in 
fat liquor and dye requirements; (2) Higher grading of 
finished leather; (3) Increased footage. 

We invite your questions about the advantages of pre- 





paring and using these dependable, uniform solutions. 
Better still, let us demonstrate the simple, easily controlled 
“Virginia” Method of dichromate reduction in your own 
plant. 

“Virginia” Liquid Sulfur Dioxide (SO,) is supplied in 
cylinders, drums, and tank cars. Write us today for com- 
plete information. VIRGINIA SMELTING COMPANY, West 
Norfolk, Virginia. 


A AIRGINIA 


WEST NORFOLK ~- NEW YORK + BOSTON «+ DETROIT 
50 YEARS OF SERVICE TO INDUSTRY 


Established 1898 











IRSONNIE 


Anecdote by: 
Charles M. Proctor 


A Albert B. McIntyre has been 
elected treasurer of the John E., 
Lucey Shoe Co., Inc., Bridgewater, 
Mass., manufacturers of men’s shoes. 
Formerly assistant treasurer, Mc- 
Intyre succeeds the late John E. 


Admiral Peary and Lucey who founded the firm. 


A Huntington Gilchrist, executive of 

American Cyanamid Co., New York 

e a ruses City, has been sworn in as Director 

of the Industry Division on the staff 

of Ambassador W. Averell Harriman, 

U. S. — Representative in Eu- 

3 . rope. e succeeds George W. Per- 

Robert E. Peary had many the hides. It was quite a task a recently named pote 5. Secre- 

hair-raising adventures during to dry ——- as ~~ —_ ae tary of State. 

his Arctic explorations, and to twelve feet in length an ei eas , 

: A ss y T. Wolf, Montreal, has been 
walruses were the cause of nearly two inches thick. On his appointed Canadian representative 
sauna. the saeet uneenal of return to the U.S.A., Peary for Crestbrand Leather Co., Boston 

brought them back and several tanners. He will handle Crestbrand’s 


these. On more than one occa- were sent to the Island Falls line of split and embossed leathers 
~ and his headquarters will be located 


sion, he nearly lost his life in M 
Die : e., tannery to be tanned and 5 : : 2 

attempting to obtain the meat Yaa wens Fad pease at 4455 Coolbrook Ave., Montreal. 
of these mammals for the Es‘xi- for polishing wh 4 Louis Diamond, formerly sales 

h ied hi P a osergpe for Julliard Sh Ltd 
mos who accompanied him on Nearly a year afterwards I waht lan aa Ne AA ate ch OSs ses 
his trips, as they depended on met Peary and he asked me if | SS santra Shoe’ Corp, Brookin 
it for food. we were having difficulty in Sales offices are located in the Em- 

Once Peary and his party tanning the hides, as he had pire State Bldg., New York. 
were confronted by a pack of received no word about the A Saul Levine has been appointed 
several dozen walruses. When matter. I told him they were sales manager for the glove leather 
shooting started, they turned still in the tan vats and that division, Milwaukee, of Colonial Tan- 
on the party and charged for- some of the thickest were not ming C8. Sane Oat Sees eee 
ward. A large number had to yet struck through. with Colonial since 1936. 
be killed before the walruses Said he with a grin: “It ap- A Lawrence J. Reines has joined the 
finally gave up the battle and pears you are having about as laboratory staff of Lloyd Labora- 
fled. The result was that the much trouble in making the tories, Peabody, Mass. Reines will be 
Eskimos had sufficient meat for hides into leather cs f aid in charge of production control and 
id in assist in quality improvement. 

several weeks and Peary kept reaching the Pole.” 








A A. Myles Younger has been elected 
vice president in charge of sales of 


FOR Atlas Mineral Products Co., Mertz- 
R town, Pa. Younger joined the firm 
MAKING in 1939 as a chemical engineer and 
A liquid , 4 A 41 has held position since as — 
_ liquid syntan producing a white tanned leather sales manager, plant manager of the 
Synektan 0-230 with results equal to natural extract tannage. California plant, general manager = 
In combination tannage; or in dyebath for chrome the Texas division, and general sales 

Synektan NCRP stock for better grain. manager. 

For white leather; and in dyeing pastel shades with A Pero & Daniels, Inc., Boston dis- 
Synektan NPP good weight to leather. tributors of narrow fabrics for the 
Beads or Powde ata shoe trade, has appointed Mendel- 
Tanasol NCO ( : pares? Tanasol D (Liquid) son & Frost, Port Elizabeth, as agent 
With Extracts, for lower costs and good color. for South Africa. John Pike of Phila- 
: i as been named agent for 

Tanasol PW (Beads or Powder) Bleaching Chrome stock; also on delphia has ree be ‘ 
chrome stock for level dyeing and pastel shades. ee and Maryland ter- 


Emulsifiers and Detergents on quad iageensing. 4 Samuel Allen, has been appointed 
Samples and information upon request San Francisco and Northwest ter- 
ritory sales representative for 


Colonial Tanning Co., Inc., Boston. 





Pe 





A Directors and officers of American 
Hide and Leather Co., Boston, were 
re-elected at recent meetings. Officers 
are Claude Douthit, chairman of the 
board; Carl F. Danner, president; 
Samuel Haight, vice president; 
Charles E. Nichols, treasurer; George 
C. Scott, secretary; and Timothy F. 
Brown, assistant treasurer. 
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Adjust Alkalimty of Unhairing 
Solutions with Hooker Sharpeners 











TOPS IN TANNING 
EQUIPMENT 





T. get the best results from your unhairing opera- 
tions, you must control the alkalinity of your solu- 
tion. Regulating the potential alkalinity to optimum 
conditions gives you stronger. cleaner, better 
grained leathers. 

With Hooker Sharpeners, you can do just that— 


27 WALNUT STREET - PEABODY, MASS. ; : i mn 
TANNERS’ SUPPLIES AND EQUIPMENT adjust the pH to the precise point you want. The 
Representing 


SPECIAL EQUIPMENT COMPANY 
CHAS. H. STEHLING COMPANY 
TRAUD MACHINE COMPANY 
FULTON COUNTY MACHINE COMPANY 
SPRACO-SPRAY FINISHING MACHINES 
MARLOW FLESHING PUMPS 


following equations are representative of the ioniza- 
tion equilibriums by use of sodium sulfide and 


sodium sulfhydrate. 


Potential Potential 
Sodium Caustic Calcium 
Sulfide Lime (in water) Soda Sulfhydrate 


2Na:Ss + Ca(OH), 4NaOH + Ca(HS)2 


rs Potential Potential 


Sodium Caustic Calcium 
Sulfhydrate Lime (in water) Soda Sulfhydrate 


@NaSH + Ca(OH), 2 2NaOH + Ca(HS)2 


@eeeeeene 
Beeeeee 


As you can see, for an equal amount of calcium 

sulfhydrate produced in solution, sodium sulfide 

SYM B 0 LS makes available twice the potential alkalinity that 
sodium sulfhydrate supplies. 

t You can use Hooker Caustic Soda, Sodium Sulfide 

Oo or Sodium Sulfhydrate for regulating potential alka- 

0 Ti AL I T Y linity, selecting the chemicals and proportions to 

suit your specific requirements. With Hooker 

Sharpeners, too, you can be sure of the uniformly 

For 35 years the Tannery industry has high quality that makes for smoother operations 


recognized our symbols as 
the emblems of outstanding value! 


DIAMOND <4> COMPOUND 


Excels for Undertone removal 
e 


and dependable results time after time. 


For a detailed discussion of the use of these Hooker 
chemicals in the. leather industry, write on your 
letterhead for these bulletins: 


i in i i No. 503—Studies in Unhairing, By E. R. Theis 
Toning grain imperfections peas 9g 
Produces Polish and Clean Flesh 


e@ 
Natural High Finish 


No. 500—Hooker Sodium Sulfhydrate for the 
Leather Industry 


CAUSTIC SODA 
PARADICHLOROBENZENE 


These Specialties - A Super-value Too! 
@ Compound for Wheeling 
& Compound BSA 
Supremo & Compound 
Bretolene « Saxon Oil 


NE SCRYMSER COMPANY 


ESTABLISHED 1874 
i a-- a ee a 
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SODIUM SULFHYDRATE 
SODIUM TETRASULFIDE 
SODIUM SULFIDE 





HOOKER 
ELECTROCHEMICAL 


HOOKER 


nacrewt (CHEMICALS 


NEW YORK, N. Y. WILMINGTON, CALIF. 
TACOMA, WASH. 
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CHESINUT EXTRACT 


LIQUID or 
POWDER 


ARTHUR C. TRASK 
ARTHUR C. TRASK & SONS & SONS CORP. 
4103 S. LA SALLE ST. 41 TREMONT ST. 
CHICAGO 9, ILL. BOSTON 





TANNING PROCESSES 


America's best-selling book on tanning processes, by 
August C. Orthmann, international leather authority. 
Its 414 pages packed solid with practical information 
on all phases of tanning for all types of leather. Price 
$12.50. Rumpf Publishing Co., 300 W. Adams S&t., 
Chicago 6, Ill. 











TANNING... 


(Continued from Page 17) 


with sulphur dioxide and chlorine 
under the catalytic influence of ultra- 
violet light. Analysis shows the straw- 
colored liquid to contain 7.5% sul- 
phur and 10.0% chlorine and to be 
made up of some 60% of mono and 
Poly-sulphonyl chlorides with the 
balance made up of unreacted oil. 
The sulphonyl chloride liquor is in- 
soluble in water and is generally 
used in conjunction with a wetting 
type of surface active agent. Salt is 
also another necessary additive, and 
the use of formaldehyde is also fa- 
fored as accelerating the tanning ac- 
tion of the new agent. 

One method of using sulphonyl 
chloride based on German experience 
is as follows: 

1. The pickled skins are depickled 
until the pH of the cut section is 
between 5.5 to 8.0. 

For every 100 lbs. of depickled 
stock the following quantities are 
added to the tan drum: 

ee sulphonyl chloride) 

liquor | 

, 10% salt 95°F. 

5% formaldehyde 

214° wetting agent 

3. After drumming for 45 minutes 
an addition of 5°7 sodium bicar- 
bonate is made and drumming 
continued for 244 hours. 

The skins are taken out of the 
drum, allowed to drain for 2 hrs. 
and then hung up in a warm shed, 
L00°F., to dry. 

The crust goods are drummed in 
warm water at 100 F. containing 
14, by weight of a wetting agent, 
e.g. hydrocarbon sodium sulpho- 
nate. 

Acetic or formic acid is added to 
the water to adjust the pH of the 
leather to about 5. 


Advantages 

The advantages offered by the 
aliphatic sulphonyl chlorides include 
white color; full feel and softness: 
ease of dyeing with most types of 
dyes; affinity for natural tannins and 
chrome, thus permitting good com- 
bination leathers to be made; good 
strength, durability and washable 
properties of the leather. 

In some ways the sulphonyl chlor- 
ide leather is similar to chamois, ex- 
cept of course that it is white and 
has not the typical smell of genuine 
chamois. Some tanners are of the 
opinion that sulphonyl chloride lea- 
ther bears a close resemblance to 
formaldehyde-tanned leather, but this 
resemblance is only superficial as the 
S.C. leather is stronger, shows no 
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tendency to become weak with age 

and, moreover, it can be readily dved 

with acid and basic colors and shows 

a strong affinity for the direct dyes. 
Apart from its value as a tanning 

agent the S.C. materials are of in- 

terest as fat-liquoring agents and 
when used in conjunction with 

chrome tanning liquors they give a 

full, well-nourished leather. 

Our knowledge of the structure of 
the aliphatic sulphonyl chlorides re- 
sponsible for tanning is as yet only 
slight, but with increased knowledge 
there is no doubt that chemists will 
be able to prepare blends of mono 
and polysulphonyl chlorides possess- 
ing more powerful tanning effects 
than the mixtures at present used. 

One of the most sensational de- 
velopments in tanning is the process 
discovered by Dr. A. H. Winheim 
and Dr. E. E. Doherty and termed the 
Dialdehyde-Resin Process. The prin- 
ciple involved is two-staged: 

1. Reaction of the hide substance 
with a dialdehyde such as glyoxal. 
Controlled formation of a resin- 
ous compound combined with the 
skin substance. 

This method is a clear indi- 
cation of the rapid move of  tan- 
ning agents towards the polymeric 
plastic compounds. The resin-forming 
compounds are urea-formaldehyde. 
phenol aldehyde, resorcinol aldehyde 
and vinyl monomers. Apparently the 
process requires the agitation of the 
prepared skins with an alcoholic so- 
lution of the dialdehyde which con- 
verts the collagen into a type of 
leather. This leather is then drummed 
in the resin-forming solution which 
causes high polymeric compounds to 
be formed in the interstices of the 
hide and gives a full, durable and 
water-resistant leather. Possible mod- 
ifications of the basic process are 
without number as not only may 
single monomeric substances be used 
for subsequent resin formation, but 
mixtures of these monomers can also 
be employed. Glyoxal is a yellow 
crystalline substance which is very 
soluble in absolute alcohol and ether 
and gives the usual aldehyde reac- 
tions. Apart from glyoxal, interest is 
also aroused in malonic aldehyde, 
succindialdehyde. glutaric — dialde- 
hyde. and some of the higher dial- 
dehydes made from the chlorides of 
the dibasic acids. 


— 


aa In 1789 the first U, S. tariff was im- 
posed on imported footwear, through the ef- 
forts of Roger Sherman, signer of the Dec- 
laration of Independence. 
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Tanners 


@ Use Clinton's special prepared, laboratory tested 
products to assure unvarying uniformity. 

CORN SUGAR CORN SYRUP 
CORN STARCH LACTIC ACID 


Over 41 years experience behind Clinton’s 
laboratory service to tanners. 


CLINTON INDUSTRIES, INC., CLINTON, IOWA 





IMPORTERS 


and 


MANUFACTURERS 


fei a=i°7. ea fe 
LiquiD-POWDER 
WATTLE: CHESTNUT:-SUMAC 


TANDARD conran ine 


40 LOCUST STREET e MEDFORD e MASS. 











GUARANTEED OILS 


For more than sixty years ATLAS REFINERY has 
served the tanning industry with products of proven 
merit. 


Direct refiners and pressers of Neatsfoot Oils and 
manufacturers of Sulphonated Cod Oils, Sulpho- 
nated Neatsfoot Oils, Split Oils and Moellons. 


1887-1949 


ATLAS REFINERY, INC. 


142 LOCKWOOD STREET, NEWARK 5, N. J. 














DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK OAK MANGROVE 
STAINLESS SUMAC ORDINARY SUMAC 
QUEBRACHO RAPID TAN “G” 


SPECIAL DIPPING EXTRACTS 


SELaS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


CANADIAN REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Pau! St., West, Montreal: 
73 King St., West Toronto 
ENGLISH REPRESENTATIVES: 
Roy Wilson, Dickson itd., 7-8 Railway Approach, London, S. E.1 








ORTHMANN 
LABORATORIES INC. 


about any—and a//—of your tan- 
ning problems. 


@ Get our advice—our hel 
relative to those perplexing dif. 
culties regarding Finish—and Re- 
pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 


@ Have us develop any new 
processes you have under contem- 
plation. 


August C. Orthmann 
Director & President 


Milwaukee. Wis. 


922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6247 








MARATAN 


Highly purified lignosulfonate blended 
with vegetable extract for tanning 
shearling, sole, retanned upper and 
mechanized leather. 


x *k * 
Available as liquid or powder 
Write for details 


MARATHON CORPORATION 


CHEMICAL ROTHSCHILD, 
DIVISION WISCONSIN 








Advertise Your Products 


in 
Leather and Shoes 


BOOKS FOR EVERYONE 
IN THE INDUSTRY 


Shoes—Pacemakers of Progress 
By Harold R. Quimby 
The complete development of shoes and their manufacture 
from 2000 B.C. to 1946 A.D. A liberal education to anyone 
in the shoe industry. 
$6.00 


Bank Loans to Shoe Manufacturers 
By E. Morton Jennings 
Leather, shoe men, students, and bankers engaged in loan- 
ing money to shoe manufacturers, should have this book. It 
contains a vast amount of sound financial information on 
markets, futures, contracts, labor, shoe machinery and distri- 


bution. 
$6.00 


Tanning Processes 
By August C. Orthmann 
This book belongs in every leather man's library. It con- 
tains usable, essential, every-day leather making procedures 
written by a nationally recognized authority on the chemistry 
and process of tanning. 


$12.50 


Podometrics 
By William A. Rossi 
The most hotly discussed book in the shoe industry. It 
covers the vital subject of foot measurements and foot types 
as they relate to shoes and lasts. It is “packed full” of original 
ideas on tomorrow's approaches to last making. 


All published by 


THE RUMPF PUBLISHING co. 


300 West Adams St. Chicago 6, Ill. 
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Washington, D. C. 


@ An increase of $100,000 in value 
of imports of leather manufactures 
for July over June has been reported 
by the Census Bureau with totals 
set at $600,000 and $500,000 respec- 
tively. Imports of hides and skins 
for July were $6,200,000, equal to 
June but far behind the $10 million 
for July 1948. Exports of leather 
manufactures for July were valued 
at $1,700,000, a drop of $100,000 
from the same month a year ago. 


@ Prices of shoes sold in department 
stores shrank nearly two per cent in 
the past year, according to a tax 
study entitled “Department Store 
Inventory Price Indexes” prepared 
by the Dept. of Labor for 10 major 
groups of department stores on a 
national basis. Taking Jan. 1939 as 
a base of 100, the index showed that 
the price index on shoes was 196.4 in 
July 1948 and 196.2 in Jan. 1949, 
dropping to 192.7 in July 1949. This 
was a percentage increase of 1.9 in 
one year. The study is to aid de- 
partment stores in preparing income 
taxes on inventories and values. 


New York 


@ Cosmos Footwear Corp., Brooklyn, 
will locate a plant in the building 
in Little Falls formerly occupied by 
Melrose Slipper Co., it is reported. 
Negotiations are dependent upon 
ability of businessmen there to raise 
up to $3000 annually for three years 
to pay city taxes on the factory. 
Cosmos now employs about 325 in 
its Brooklyn plant and 500 in its 
South River, N. J. plant. There are 
about 400 employable persons in 
Little Falls now, many of them for- 
merly connected with the Melrose 
Co. Cosmos manufactures a popular 
price line of women’s play shoes. 


@ Jules Star & Co., Inc., New York 
City, recently celebrated its 40th 
anniversary. The firm started opera- 
tions as hides and skins dealers on 
Aug. 1, 1909. 


@®Emil Garofolo, former Brooklyn 
shoe manufacturer and now in Wood 
Haven, has filed a voluntary petition 
in bankruptcy, listing assets of $7200 
and liabilities of $7457, it is reported. 


@ Creditors of J. G. Menihan Corp., 
Rochester footwear manufacturers, 
have been offered a settlement of 50 
per cent payable in 30 per cent cash 
and two notes of 10 per cent each 
payable March 15 and Aug. 15, 1950, 
it is reported. A committee of 
creditors has recommended accept- 
ance of the offer which must be ac- 
cepted by 90 per cent of creditors 
by Sept. 30. 


@ LL. Sonneborn Sons, Inc., manu- 
facturer of degreasing agents and 
other products for the tanning in- 
dustry, has moved its offices to 300 
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Fourth Ave., New York City. The 
Building Products Division will 
remain at 80 Eighth Ave. 


@ Joggins, Inc., New York City foot- 
wear wholesaler, has been closed out, 
it is reported. Valiant Footwear Mfg. 
Co., which formerly manufactured 
shoes for Joggins, has been sold out 
on execution. 


@ Harmony Shoe Corp. was recently 
organized in Brooklyn. Seymour 
Goodman is president. 


@ The National Luggage and 
Leather Goods Show, previously 
scheduled in Chicago for Feb., 1950 
has been cancelled. Members of the 
Association voted against holding 
a show at that time. 


Pennsylvania 


@® Joseph Cameron, Shenandoah 
leather and findings dealer, is re- 
ported out of business. 


Missouri 


@® The Robin Hood Division of 
Brown Shoe Co., St. Louis, is intro- 
ducing a new volume priced line of 
slip lasted casuals for women. The 
shoes feature a wide variety of ma- 
terials and styling, according to 
Oscar Orman, general manager of 
the division. Brand name is Robin- 
ette and the shoes will retail at $3.95. 


(Other Spot News Page 34) 




















SOLVAY 


Ammonium 
Bicarbonate 


t Control 
5 and 
Use 


Fort Efhcrpectle 
e 
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Other Products 
for Tanners 


® Cleansing Soda XX 
© Snowflake* Crystals a 


"Reg. U.S. Pat OF 








“Boston 
Detroit +» Houston + New Orleans - New York + 


e perfect neutralization 


* rapid penetration 


Tanners by the hundreds are discovering 
it costs no more to be sure of a finer grain 


. they’re switching to SOLVAY 


Ammonium Bicarbonate. 


It penetrates fast, thoroughly— 


produces uniform pH throughout. 


So for neutralization you can rely on, 


buy by the name relied on for over 60 
years—SOLVAY. Order SOLVAY 


Ammonium Bicarbonate today. 


SOLVAY SALES DIVISION 


ALLIED CHEMICAL & OYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
BRANCH SALES OFFICES: 


+ Charlotte + Cleveland 


Philadelphia 


+ Chicago «+ Cincinnati 


Pittsburgh - St. Louis - Syracuse 











Ilinois 

® The Redmond Shoe Co., De Kalb 
shoe manufacturer, is reported in 
receivership. 


® Merchandise stock and fixtures of 
Kahn’s Dry Goods Co., Inc., Chicago 
department store, were sold recently 
at public auction, it is reported. 


. . 

Wisconsin 

® Fiebing Chemical Co., Milwaukee 
manufacturer of leather preparations, 
has published a new eight page book- 
let describing the firm’s complete 
line. The firm makes dyes, waxes, 
inks and related products for leather. 


Connecticut 


© A group of industrialists and tech- 
nical specialists recently visited the 
Stamford Research Laboratories of 
American Cyanamid Co., as part of 
the third annual New England Re- 
search Tour. The company’s labora- 
tories are among the largest main- 
tained by any New England firm and 
employ more than 800 people. 


Virginia 

© The leather industry in Virginia 
increased its employment by 300 
workers between Aug. 1948 and Aug. 
1949, according to the Virginia State 
Dept. of Labor. 


Massachusetts 


@ Hanson Leather Finishing Co., 
Salem, was recently opened by 
Abraham Sogoloc, former general 
manager of Shaktman Embossing & 
Finishing Co. The new firm will 
emboss and finish leather, fabrics 
and synthetics. 


@ Thatcher Leather Co., Inc., Brock- 
ton leather remnants dealer, is 
reported in the process of dissolution. 


(Other Spot News on Page 11) 


IDIEA TITHE 


William G. Plumer 

ap retired president of Plumer 
Leather Co., Cleveland, O., died at 
his home in Cleveland on Sept. 28 
after a long illness. An important 
figure in the leather industry for the 
past 60 years, Plumer was born in 
Peabody, Mass., graduated from the 
Massachusetts Institute of Tech- 
nology, and began his trade as a 
tanner in his father’s leather shop. 
In 1916 he moved to Cleveland as 
president of the Cleveland Tanning 
Co. which later became the Plumer 
Leather Co. He retired from the 
presidency in Jan. His wife, three 
sons and three daughters survive. 


Donald Wiliard 

. . . 39, vice president and secretary 
of Hilts-Willard Glove Corp., Glov- 
ersville, N. Y., died Sept. 26 at Lit- 
tauer Hospital, Gloversville, after a 
illness of two weeks. Willard en- 
tered the glove business in 1935 and 
had since been associated with his 
father in Hilts-Willard Glove Corp. 
Survivors include his wife, a son, his 
parents and a sister. 


Foster C. Barnard 

. 52, former shoe manufacturer 
and a member of one of the oldest 
families in Andover, Mass., died at 
his home in Andover on Sept. 27. 
Barnard served in the Navy during 
World War I and later joined his 
father and brother in J. W. Barnard 
& Son, an Andover shoe manufac- 
turing firm founded by his grand- 
father. He later became general 
manager and held this position until 
the firm was dissolved in 1930. He 
later entered the real estate busi- 
ness with his father. Surviving are 
his wife, Elizabeth; two daughters, 
a brother and a sister. 


Fine Leathers Deserve 
Poor Leathers Demand 


APEX 


FINISHES AND COMPOUNDS 
e Binders & Fillers 
e Top Seasons 
e Pigment Finishes 
e Sulphonated Oils 


as well as formulae for the latest approved 
methods of finishing all types of leather. 


Chemical Co., Inc. 


Estab. 1900 


225 West 34th Street 
New “ork 1, N. Y. 


Amos W. Thompson 


.- . 68, manager of Hewetson Shoe 
Co., Brampton, Ontario, for the past 
19 years, died at his home there on 
Sept. 24. He first entered the trade 
when he joined Amos Holden and 
McCready Co. in Winnipeg and later 
became manager of the firm in Mont- 
real. In Toronto, he was associated 
with the B. F. Goodrich Co. and 
served with the Consolidated Felt 
Co. in Kitchener, Ont., before join- 
ing Hewetson. 





National Shoe Fair 
(Schedule of Events) 


Monday, Oct. 31 
8:30 a.m.—Press Breakfast 


12:20 p.m.—Official Opening 
Luncheon 
Grand Ballroom— 
Palmer House 


6:30 p.m.—Annual Dinner 
Meeting, NSMA 
Red Lacquer Room 


Palmer House 


8:15 p.m.—Public Relations 
Meeting 

Grand Ballroom—Palmer 
House 

Speakers: Dr. Arno H. 
Johnson, vice president 
and director of research, 
J. Walter Thompson Co. 
“The Economic Outlook 
of the Shoe Industry.” 
Joseph E. Boyle, vice pres- 
ident and director of pub- 
lic relations, J. Walter 
Thompson Co., review and 
outline of public relations 
program 


Tuesday, Nov. 1 

12:20 p.m. — Joint Luncheon 
Meeting, MSMA and NSRA 
Grand Ballroom — Palmer 
House 
Speaker: Frank M. Mayfield, 


department store executive 


6:30 p.m. — Board of Direc- 
tors Meeting, NSMA 
Private Dining Room 9— 
Palmer House 

Wednesday, Nov. 2 

8:30 a.m.— National Shoe Fair 
and Joint Promotional 
Committees Breakfast 
Private Dining Room 5— 
Palmer House 
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MIAMI IKE IES 


Leather market strong, fairly 
active. Prices hold to recent 
levels, show little evidence of 
weakening. Sides, calf leathers 
in demand. 


Sole Leather 


Boston sole leather tanners report 
sales somewhat slower. Prices re- 
main strong, however, especially in 
light bends Shortage of lights plus 
good demand keeps them moving at 
64-66c., when available. Tanners 
fairly well sold up. Heavy bends not 
as active as week ago but fairly good 
sales made up to 64c. Medium bends 
slower at 60-62c. 

Light Bends: 64-67¢ 

Medium Bends: 60-62¢ 

Heavy Bends: 60-64c¢ 


Sole Leather Offal 


“Little change,” say Boston offal 
dealers who find themselves sold up 
well into Oct. Short supply of offal 
and strong prices do not discourage 
buyers who place good orders. With 
rawstock not too plentiful, dealers 
foresee situation prevailing for weeks 
to come. Bellies one of scarcest items 
on market today with steers bringing 
up to 42c., cows up to 40c. Single 
shoulders with heads on quoted at 
47c. and down for lights, between 38- 
42c. for heavies. Double roughs also 
short; bring 60-67c. when available. 
Some heads sales reported at 22c. but 
best sales made at 20c. Shanks show 
renewed activity. Up to 28c. paid for 


fore shanks; up to 32c. for hind 
shanks. 
Bellies: Steers, 40-42c; Cows 38-40c 
Single shoulders, head on: Light, 
41-48c; Heavy, 38-42c 
Double rough shoulders: 60-67c 
Heads: 18-22c 
Fore shanks: 2 
Hind shanks: 28 


Calf Leather 


Sales of calf leather continue con- 
stant. Boston tanners report orders 
not too large individually but enough 
made to keep leather moving. Prices 
continue at recent strengthened levels. 
Lighter weights in demand are sold 
up. Many tanners selling on 60-90 day 
delivery. Colors continue to soar in 
popularity with orders concentrated 
on tans, greens and reds expected to 
be big in coming months. Men's 
weights move well although slower 
than women’s. Here again colors the 
focus of interest. Suedes fairly active. 

Men’s weights: B 90-1.06; C 85-1.00; 

D 75-94; X 70-84; XX 60c 
Women's weights: B 931.05; C &7- 
97; D 80-92; X 70-86; XX 55-70c 
Suede: 1.10-1:20; 1.03-1.10; 90-93c 


Kid Leathers 


Philadelphia kid leather tanners 
report business good. Orders are now 
coming in for spring manufacturing. 
Suede is most popular type of leather 
for high style spring shoes. Glazed 
is holding about the same position 
it had all winter—although the de- 
mand has dropped a bit recently. 


5-28¢ 
-32¢ 


LEATHER: ITS PRICE AND TREND 


THIS 


KIND OF LEATHER WEEK 


MONTH YEAR 1948 
AGO AGO HIGH 








90-1.10 


CALF (Men's HM) 
85-1.05 


CALF (Women's) 
CALF SUEDE .. 
KID (Black Glazed) ... 70-1.00 
KID SUEDE ............. 60-88 
PATENT (Extreme) ....... 48-56 
SHEEP (Russet Linings) ... 18-23 
KIPS (Corrected) .. 57-61 
EXTREMES (Corrected) ... 45-53 
WORK ELK (Corrected) 44.48 
SOLE (Light Bends) 64-66 
BELLIES 38-42 
SHOULDERS (Dble. Rgh.) _ 60-67 
SPLITS (Lt. Suede) .... 37-43 
SPLITS (Finished Linings) 20-22 
SPLITS (Gussets) 17-20 
WELTING (!/2 x /) . 9 
LIGHT NATIVE COWS. 241/p-271/2 


90-1.10 90-1.05 1.30-1.48 

85-1.05 80-1.00 1.30-1.48 

.00-1.15 .00-1.20 1.45-1.90 
70-1.00 58-83 70-90 
60-88 55-80 70-90 
48-56 50-58 76-82 
18-22 19-22 23-25 
54-58 53-57 70-75 
42-48 48-51 60-65 
42-46 49-52 56-60 
62-65 66-68 90-95 
33-38 36-38 44-47 
58-65 58-60 77-80 
37-43 38-42 41-45 
20-23 21-24 27 
17-19 19-20 21-22 


8 9 I1-11'/y 
23!/p-25!/p 24l/y 33 


All prices quoted are the range on best selection of standard tannages 


using quality rawstock. 
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Eberle quality-control meth- 
ods make the difference. The 
consistent uniformity proves 
there's no substitute for genu- 
ine TIOGA OAK sole leather. 


@ CUT STOCK 
@ BENDS 
@ BACKS 
@ BELLIES 
@ SHOULDERS 


TANNING CO. 


Westfield, Penna. 








Glazed, for spring, will be used for 
health shoes mainly in black and in 
lower-priced shoes. Orders are not 
being received for glazed from high- 
priced shoe manufacturers. Popular 
spring colors in suede are expected 
to be black, navy and a shade of 
brown called “nutshell.” 

Aside from the firms who produce 
white all year for special type shoes, 
tanners are starting to go into white 
but no volume is being produced as 
yet. Orders are received for suede 
in all grades, prices ranging from 45c 
to 90c. Colors start a few cents 
higher. Nothing was quoted below 
45c which was considered low. 
Glazed is ordered mostly in the 50- 
60c range, which is considered a 
middle range. The cheaper 25c to 
50c range is hardly in demand and 
the high of $1.10 which had been 
quoted in past weeks is considered 
too high. 

Linings are considered fair. High 
grade shoe manufacturers order in 
volume. Others not interested. Prices 
run 30-45c. The 50c quoted for 
several weeks is now considered out 
of line. There is no change in the 
rawskin market. Devaluation has 
not had any effect to date. Many 
countries, whose goatskins local kid 
leather tanners use, have not de- 
valued their money. It is too early 
to determine the effect of the devalu- 
ation of the Argentinian peso. To 
date devaluation has not been a fac- 
tor in rawskin prices. 

Suede: 45-90c 

Slipper: 30-50c 

Glazed: 25-50c; 50-60c; 60-70c 

Linings: 30-45c 


Sheep Leathers 
Sheep leather market continues as 
one of most active and firm in Boston. 


Recent price rises between %-lc in 
medium grades hold and buyers still 
very much interested. Short supply 
of good pickled skins promises to keep 
demand good, prices high. Russets 
moving well good sales in boot linings 
made at 20 although tanners ask up to 
22 and 23c. Shoe linings steady at 
141%4-16c; a few sales made at 19c. 
Colored vegetable linings draw buyers 
at 22c and below. Chrome linings 
sales made up to 28c, with best sales 
at 26c. Hat sweats slower. Garment 
grains the thing of the moment; bet- 
ter sales made up to 25c. 

Russet linings: 23, 21, 19, 17, 13, 11¢c 

Colored vegetable linings: 22, 20, 

18, 16, 14¢ 

Hat sweat: 26, 24, 22, 20c 

Chrome linings: 28, 26, 24c 

Garment grains: 25, 23, 21, 19c 

Garment suede: 26, 24, 22c 


Belting Leathers 


Philadelphia belting tanners report 
that business is still on the up-swing. 
There is no concentrated buying but 
repeat orders are coming in. Prices 
retain the 3-5c increased level they 
reached several weeks ago in rough 
bend butts. Shoulders are selling in 
all available weight to specialties and 
welting men. Prices are up le or 2¢ 
“here and there’”—an average over- 
all price would be 69c. Curriers re- 
port good business reflecting entire 
belting leather business. Here too 
prices remain at level reached several 
weeks ago with most curriers report- 
ing that they are getting their list 
prices. 

AVERAGE BELTING PRICES 


No. Ex. heavy .. R 
No. = eas 
No. Ex. heavy .. 

No. Ex. light ‘ kPa s -94- .98 
No. EY Gbc.ceas a0 +600 bas .82 
No. aS | =A ee re .90 


-86- .93 
-94-1.00 
-86- .90 


AVERAGE CURRIED PRICES 

Curried Belting 2nd 
Bend butts 1.17 1.13 
Centers 12” 
Centers 24” .. 
Centers 28”-30 J 
Wee GE we scccnesa Es 
Narrow sides ...... .97 

(Premiums to be added: X-light plus 10c; 
light plus 05c; X heavy plus 10c.) 
Note: Above prices quoted are the range on 
best selection of standard tannages. 


Side Leathers 


Buyer interest continues strong in 
Boston side leather market. Sales 
steady, prices firm. Aniline type cor- 
rected kips sell for 61c and down; cor- 
rected extremes bring up to 59c. Reg- 
ular finish corrected kips draw good 
interest at 6lc and down; corrected 
extremes active up to 53c. Large sides 
sales made at 44c and down. Full 
grain work shoe elk continues to bring 
48c and down. Full grain kips slow 
down with best lines reporting sales 
at 78c and down. 
Heavy Aniline Extremes: B 55-59; 
C 51-54; 45-47¢ 

Corrected Kips: B 53-61; C 51-59; 
D 49-57; X 43-50¢ 

Corrected Extremes: 45-53; ‘43-49; 
41-47; 38-44c 

Corrected Large: 40-44; 38-42; 36- 
40; 33-37¢ 

Work Elk; 44-48; 42-46; 40-44; 38-42c 


J 

Splits 

Boston split tanners find sales fairly 
constant, not too large, as in recent 
weeks. Expected renewal of buyer 
interest not yet evident, especially in 
suedes which find moderate sales at 
41c and down for lights, 47c and down 
for heavies. Tanners, however, look for 
early pickup in suede sales as shoe 
manufacturers begin to buy for spring. 
Work shoe splits fairly active at 30c 





ESTAGLIENED 1670 





FELTS 


Stehling Combination Putting Out and Leather Wringer * Quirin Wringer 
F. C. HUYCK & SONS * KENWOOD MILLS « RENSSELAER, N. Y. 


For long life and best all-round results 
specify KENWOOD WRINGER FELTS 


nine for your: Stehling Continuous Feed Leather Wringing Machine 








ao. CHARMOOZ 


AMALGAMATED 


WILMINGTON 99, 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


Ce es 


INC. 


DELAWARE 


co's. 





Contract 
Specialists ... 





SHEEPSKINS #° SPLITS 


Are you ready for the Retan Sole leather season? We are! 
Come in and see us—let's talk it over. 


GEORGE LIMON TANNING CO., 


Inc. 


80 FOSTER ST., PEABODY 
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and down. Gussets find some good 
activity between 18-20c. Fair sales 
made in finished linings up to 22c. 
Best sales in retan sole splits made 
between 30-38c; a few at 6 or more 
ounces bring up to 40c. 
Light suede: 36-43; 34-41; 32-38¢ 
Heavy suede: 44-47; 42-44; 39-41c 
Retan sole: 40, 38, 35, 33, 30c 
Finished linings: 18-20; 20-22; 22-2: 
Gussets: 17-20¢ 


Work Gloves 


Glove split leather tanners man- 
age to maintain a steady market. In 
fact, a number of tanners described 
the market as firmer, although no 
actual price listings were advanced. 
It was indicated that in cases of a 
“‘squeeze,”” where a buyer was in dire 
need of material, a slightly higher 
price may be obtained. Generally, 
however, glove splits, in the light- 
medium weights are holding firm at 
19, 18 and 17c for No. 1, 2 and 3 
grades, respectively. 

Weights Grades No. 1, 2, 3 
HM (Heavy medium) 2le 20c¢ 19¢ 
M (Medium) 20c 19¢ 18¢ 
LM (Light-medium) 19¢ 18¢ 17¢ 
L (Light) 18c 17c 16¢ 


Bag, Case and Strap 


Encouraging signs from most tan- 
ners were noted this week, includ- 
ing a 2-cent advance by one large 
tanner. The bag, case and strap 
market has definitely taken on a 
much stronger tone during the past 
30 days, with business said to be ex- 
ceptionally good. One tanner in par- 
ticular reports that he is booked 
solidly up until December, and that 
orders are actually being  back- 
logged. This same tanner reports 
that business has more than doubled 
in the past four weeks. He cited the 
case leather market is extremely 
good now, along with the portfolio 
business. Corrected grains are also 
becoming more and more popular, 
with sales ever increasing. 

Weights Grades B & C 
2 ounce case 44c 4le 
2% ounce case 47e 44c 
3% ounce strap 55c¢ 52¢ 
4 ounce strap 58e 55¢ 
5 ounce strap 62¢ 59¢ 


Garment Leathers 


The market tone and actual prices 
on selections will vary with individ- 
ual tanners in this market, although 
it is the general consensus that the 
market is maintaining a strong level. 
It has not been much more than a 
week ago when prices were advanced 
a cent or two, and even more in 
some instances. 

Meanwhile, no_ further price 
changes have been noted during the 
past week in the Midwestern section. 
Garment leather tanners, in both 
sheep and horsehide, report fair vol- 
ume of business. In garment suede 
leathers, prices will range anywhere 
from 30c and down, and perhaps 
higher, whereas grain garment will 
bring around 26c and down, depend- 
ing on the quality and grade. Horse- 
hide leather still average around 40c, 
with top prices bringing from 40-42c, 
depending upon quality. 
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SOLID LIQUID POWDERED 


STANDARD SM “PUREX" 
BRANDS SMS SMS 


QUEBRACHO 
EXTRACTS 


THE 


RIVER PLATE 


IMPORT AND EXPORT CORPORATION 


























Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high stan- 
dards of production have helped to give HYDRODITE its respected 
position in the leather industry. 

The producers of HYDRODITE invite you to make use of their 
research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Tiffin, Ohio; Salem, Mass. 


A J. & J. O. PILAR 
Leather Finish Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, N. J. 

















DYEWOOD AND TANNING EXTRACTS 


AY il 1 Quebracho Gambier 


Fustic Myrabolam  Hypernic 


Wattle Tannic Acid 


Hematine 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 75 YEARS 


THE J. S. YOUNG COMPANY = 2701 BOSTON ST. 


PATERSON, N J. BOSTON, MASS. PHILADELPHIA, PA. 


BALTIMORE 24, MD. 


CHICAGO, ILL. 





37 











ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable” 


LEATEX CHEMICAL COMPANY 
2722 N. HANCOCK ST., PHILADELPHIA, PA. 











FORMULAS 


- “1ET UND PRODUCTS 
-ELP-YOU MAKE BETTER 
EATERS AT LoweR csr” 


cee 


L. 

H. 
LINCOLN 
and 
SON 
INC. 


COUDERSPORT 
PENNSYLVANIA 


BATES 
LEATHER FILLERS 


SOLE LEATHER 
FINISHES 


SPONGING AND 
WASHING COMPOUNDS 


TANNERS SUGAR 
ANO LIME 


COLLOIDAL CLAYS 
CHEMICALS 


Welting 

Nothing new, say Boston welting 
manufacturers. Demand moderate, 
prices firm. Buyers want to pay no 
more than 8'2c, makers point to 
shoulder prices, claim they should 
get 9'2c. Most willing to do sub- 
stantial business at 9c, a few take 
small orders to keep running at 
slightly less. Specialty welting con- 
tinues in widespread demand. Syn- 
thetic welting enjoys good demand 
from makers of cheaper welts, pre- 
welts and stitchdowns. 


SPAWN ENT INCE 
Materials 


World wide currency devaluation 
has been a factor in causing lower 
price quotations on some Tanning 
Materials and Extracts. Wattle Bark 
for example, was offered last week 
at $68 per ton. On other items 
there were little or no changes, as 
prices continued steady and _ ship- 
ments were made usually on replace- 
ment orders. 


Raw Tanning Materials 
Divi divi, shipment, bags 
Wattle bark, ton $65.00-66.00 
Sumac, 28% leaf ..... $72.00 
30° leaf ° e . .$75.00 
Myrobalans, J. 1s, $62.00-64.00, 
2s $50.00 
$68.00 
. .$96.00 


. .$66.00-67.00 


Valonia Cups, * 30-32, 


guaranteed 
Beards : 


Tanning Extracts 
Chestnut extract, clarified, 25°, tannin, 
tks ‘ ae 
Bbls., l.c.l, .046; ¢.1 . Ib 
Powdered, bags, c.l > 
Cutch, solid Borneo, 55% tannin 
plus duty 
Gambier Extract, 25° tannin, 
bbls 09% 
Hemlock extract, 25% ’ tannin, tk. cars 
f.o.b. wks. . 
Bbis., c.l. and l.c.] 
Oak bark extract, 25% ‘tannin, b 
bbls. 614-6%, tks 
Quebracho “ extract 
Solid, ord., basis 63°, tannin, c.1 
plus duty 
Solid, clar., basis 64% tannin, c.1 
Liquid, basis 35° tannin, bbls 
Ground extract 
Powdered super spruce, bags, c.l., 
05%; 1.¢.1 
Spruce extract, tks. f.o.b. works 
Wattle bark extract, solid 


Tanners’ Oils 
Cod oil, Nfid., drums 
Castor oil No 1 C.P. drs. 1.¢.1 
Sulphonated castor oil, 75 .. 
Cod, sulphonated, pure 25°, moisture 
Cod, sulphonated, 25°; added mineral 
Cod, sulphonated, 50°, added mineral 
Linseed, raw tks., drums, c.l., and l.c.1 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T 
. 2 oF 
yt, extra drums 
. No. 1, drums 
sulphonated 
». dom. denatured, bblis., gal 
rless Moellon 
on, 200% water 
Moellon 25°, water 
Artificial Moellon, 25% 
Chamois Moellon 


-Liivikinis ; 


moisture 


> NNW Y 


ympound 


sperm, 25°); water 
200 seconds viscosity 
Petroleum Oils, 150 seconds viscosity 
Petroleum Oils, 100 seconds viscosity 





ttl 
© SPRUCE EXTRACT 
IIll 
* POWDERED SUPER SPRUCE 
Uittt 
© LACTANX 
Ill 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 








BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO” 


© 


THE AMERICAN COLOR 
& CHEMICAL CO. 


Sole "= to the Leather 


172- + Parchase Street 
Tel. Liberty 0 Boston, Mass. 








aul Gallagher 
& Co., Ine. 


DEALERS IN 
DOMESTIC & FOREIGN 


Wiekled Sheep Skins 


PEABODY, MASS. 





HE only suc- 

cessful press 
that prepares 
Sole Leather for 
drum tanning, 
extracting and 
oiling. 

Also prepares 
both bark and 
chrome tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 
Olean, New York 


WRINGER 
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WUIDIES and SIKING 


Packer hides rise slightly after 
news of Argentine devaluation; 
demand fairly heavy. Calfskins 
uncertain; kips moderately active. 
Few changes noted. 


some light cows. Other selections 
held steady. 

The advance in the market was due 
to many factors, but primarily the 
Argentine announcement. Tanners, 
feeling that others would be in the 
market to pick up hides and knowing 


lc. higher, branded steers ec. higher, 
and heavy native steers, steady. A 
few extreme light steers sold steady, 
as did a few bulls. 


Small Packer Hides 


Many unusual conditions caused a 
rather quiet situation in the small 
packer hide market. First, the Ar- 
gentine devaluation, which needed 
clarification, caused tanners to sit 
back and wait to see what would hap- 


that there was little threat from the 
Argentine, hurried in to get what they 
Early business in this markei could. The result was higher prices 
showed just a steady position. This in some wanted selections. LIFO buy- 
was due, however, to the fact that the ing also was responsible. Tanners 
Argentine announcement of prices were interested in building up their 
was dampening the market. After the inventory \position for LIFO require- 
announcement of prices, the market ments. 
took a slight turn upward. Advances Sales this week amounted to about 
were only as much as %c., shown in 70,000 hides, mostly light cows, un- 
branded cows, branded steers, and changed to %c. higher, branded cows 


pen. After the announcement of prices 
for Argentine hides, tanners stepped 
into the big packer market and bought 
a substantial quantity of hides at ‘ec. 
higher, in some cases. Even this at- 
tempt at higher prices, on a general 
seale, failed to bring much interest in 
the small packers. The only hides in 
this market that attracted attention 
were very good quality, lighter aver- 
age weight hides, much of the big 
; packer type. 

HIDE FUTURES Prices held unchanged in this mar- 

ket. Small packer 48 to 50 Ib. average 


COMMODITY EXCHANGE, INC., FUTURES MARKET 


Packer Hides 


allweight native steers and cows are 


High v Net quoted by tanners in a range of 22: 
Change to 22%e. 


Close Close 


Low 
Oct. 5 Sept. 28 For Week For Week on extremely good 50 Ib. 


average hides, to 23c. selected for 
19.20T 19.71 18.30 very good 48 lb. average hides. Lighter 
r te 19.18 18.70 hides are quoted higher, some 38 to 40 
Pe ae ital sicte “res = lb. average Southwestern production 
ee eee ee hides quoted up to 26%c. and 27c. 
selected, according to quality. Sellers’ 
ideas were somewhat higher, how- 
QUOTATIONS ever, asking prices often reaching 2c. 
more than tanners’ ideas. Bulls held 
Present Week Ago Month Ago Year Ago yminal aro 5e. to 15%e epend- 
Native steers ... Ss secevuvecs enn 24-24% 24 261% nominal around l5c. to 15%c., depend 
Ex. light native RES LE Ql, 9 29 28 ing upon quality. 
Light native cows . : 2414-2 ‘ 23% -25 24%-25 
Heavy native cows 28% 
Native bulls : 
Heavy Texas steers 
Light Texas steers . 
Ex. light Texas steers . 
Butt branded steers 
Colorado steers .... 
Branded cows 
Branded bulls aS Seelnee 2 
Packer calfskins . a eaee ie BE S 2% -6! 5é raile cn 
Chicago city calfskins q 3E veils this 


December 21.40B 20.36T 21.50 19.65 


March we ccce 19.00T 
June r ey -. 19.30B 
September 19.05B 


Packer Calfskins 


A small sale of packer calfskins, 
Riverpoint standard trim heavies, at 
steady money, 4744c., was all that was 
noted this week. Much uncertainty 
market, not so much in 
Packer kipskins . eae: Ps terms of what might be available in 
Chicago city kipskins ............. 3s 3 ‘ : the domestic market, but what the 
threat of imports of calf from France 
might mean. To the present time, 
nothing definite is noted one way or 
the other. New Zealand freezer calf- 
skins are also under consideration by 
& some tanners, but this too, is a ques- 

tionable situation. 

ee Prices are holding unchanged On all 
Receiving domestic skins. Packer standard trim 
Northern caifskins are quoted at 65c. 
Agent for lights, 55¢. for heavies. Packer 
Service Riverpoint production standard trim 
skins are quoted at 57'%c. for lights 

and 47%c. for heavies. 

New York trim packer — are 


SO} co: quoted at 5 for 3 to , $4.75 for 
> 4 to 5's, $5.25 for 5 to 7’s, $6.25 for 
: 7 to 9's, ¢ 25 for 9 to 12’s 
rum, TELEPHONE 
Packer Kipskins 
Packer kip was only moderately ac- 


HUBBARD 0513 
W H | TTE M 0 R E = W R | 6 H T C0 7 | nl C Py procution chine #t isthe, ateede, aa 
CEEARE ENED: 1908 shins at Sic, alae callen Snel aan 
Compounders and Sulphonators of Oil sul called $0a cm mead TaGaRe 
for Tanners and Leather Finish Manufacturers skin sean “Similar” overweights, 
rands are 72C. less. 
62 Alford St. it eee Boston, Mass. ae ee ee See eee 
Ae PPE RER RRC RRRER OR RROR EROS E Ee gn aN 


are quoted at $8.25 for 12 to 17's, and 
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Brokers 


Tanners’ 





“210 LINCOLN ST. 
BOSTON !1, MASS. 








weaaretre 
nSR ANS 


$9.50 for 17’s and up. 








Country Hides 

Country hides are still slow, in 
spite of the fact that there has been 
indication of a better market in the 
big packers. Tanners apparently do 
not want country hides and are not 
reaching to the smallest extent for 
those hides. Price ideas are un- 
changed, however, holding around 18c. 
flat for trimmed 48 to 50 lb. average 
allweight 1’s and 2’s, FOB shipping 
points. Sellers are thinking in terms 
of 1 to 1%c. higher, but little to no 
response on these offerings, particu- 
larly in view of the asking prices. 

Lighter hides will bring higher 
ideas, some quoting to 2lec. flat 
trimmed for 40 to 41 lb. average hides, 
good take-off. Renderer hides are still 
hard to move, usually quoted about 1 
to 1%c. less than straight country 
hides in the same weights. 


. 

Country Calfskins 

With packer calfskins very quiet, 
except for a small sale, the country 
market has little reason to be active. 
Quotations are heard, but sales are 
nil. The same applies to city produc- 
tion. Country skins are still holding 
around 28c. to 29c. for mixed heavies 
and lights and 30c. for lights alone, 
but sellers’ ideas are higher. City 
untrimmed skins are figured around 
40c. for good quality production, lights 
alone perhaps fractionally higher. 

New York trimmed collector calf- 
skins are quoted at $3.65 for 3 to 4's, 
$4.15 for 4 to 5's, $4.65 for 5 to 7’s, 
$5.15 for 7 to 9's, and $6.25 for 9 to 
12’s. 


. . 
Country Kipskins 
The situation is quiet with offerings 
around, but tanners not showing much 
inclination to buy. City production 
skins are offered around 40c., but best 
tanners’ ideas are 35c., and even this 


is bid very skimpily. Country un- 
trimmed skins are quoted at 26c. to 
27c., although some indicate that 25c. 
is more closely in line today. Offer- 
ings are given no attention by tan- 
ners. New York trimmed collector 
kipskins are quoted at $7.00 for 12 to 
17’s, $8.00 for 17's and up, both prices 
nominal. 


. 
Horsehides 
The horsehide market has reached a 
point where tanners are displaying a 
great deal of price resistance to the 


high asking prices generally quoted 
by sellers. In most instances, the 
range of $10.50 to $10.75 for good qual- 
ity 60-lb. average Northern horsehides 
is quoted, but tanners, by a large ma- 
jority, won’t talk business much be- 
yond the $10.50 figure. Untrimmed 
lots are quoted at a normal premium 
of about 75c. to $1 higher, with the 
ultimate price depending upon the 
value of tails. 

Both the fronts and butts markets 
are not too active. Business is some- 
what slow, with prices generally hov- 
ering around $7.50 to $7.75 for fronts 
and from $3.50 to $3.75 for butts, on a 
basis of 22 inches and up. 


Sheep Pelts 


The extreme shortage of big packer 
shearling supplies has resulted in an- 
other 5c. to 10c. price advance this 
past week in the Midwest. Sales, 
however, have been extremely small, 
with supplies said to be slow in accu- 
mulating. With the new advance, the 
price structures now range from $2.90 
to $3.15 for No. 1 shearlings, from 
$1.90 to $2.15 for No. 2’s and from 
$1.60 to $1.70 for No. 3’s. 


Dry Sheepskins 


In the hair sheep markets, most 
selling quarters state that relatively 
few offers have been received with 
most shippers watching conditions 
for a basis. As noted, Cape Town 
glovers sold at 120 shillings which 
figures around $16.80 on the new 
rate of exchange. However, most 
shippers have higher views, talking 
around 130 shillings or $18.20. There 
has been but little change in the 
Brazil market as shippers still have 
views of $13.00-13.50 per dozen, 
c&f., as to districts. There have been 
some offers received of Mochas but 
prices are considered out of line with 
buyers views. As regards Mombasas, 
Nigerians and dry salted Sudans, 
sellers state that shippers have been 
slow in making offers and therefore 
markets are hard to quote. 

More business passing in shear- 
lings with reports that Capes, 4-13 
inch sold to this country at 32¢ per 
lb., c&f. for 80/85-lbs. to the dozen. 
Canada is said to have been buying 
\-4 inch at prices above the views of 
buyers here. New offers are awaited 
from the Argentine and Australia. 

Wool skins are slow as most buyers 


are looking for lower prices and al- 
though shippers have reduced their 
ideas, they are still above the views 
expressed by buyers here. At the 
Sydney, Australian auctions Sept. 
30th, 46,000 wool skins and shear- 
lings were sold with merinos and 
comebacks, 4-14 inch and 2 inches 
and up as well as medium and coarse 
crossbreds selling at one to two pence 
Australian currency higher; others 
were irregular without much change. 
The trade is now waiting for new 
offers from the Argentine following 
the devaluation of the peso. 


Reptiles 


Very few offers received. When 
they are made, buyers claim asking 
prices are about the same as they 
were prior to devaluation of curren- 
cies. Madras bark tanned whip 
snakes, 4 inches up, averaging 4} 
inches, 70/30 selection, are held at 
$1.10 and 4 inches up, averaging 5 
inches at $1.15 as against buyers 
ideas of 95c and $1.00, respectively. 
Siam chouyres, 8 inches and up, for 
prompt or October shipment, sold at 
42-44¢ and 6/8 inches at 23c while 
aers, averaging 4 kilos, sold at 36c 
and light weights, around 4-lbs. aver- 
age at 138c, all 8 inches and up, while 
6/8 inch sold at 6c without any 
weight average. 

Some business passing in ring liz- 
ards, prices varied as to lots and 
pythons, equal proportion diamonds 
and molurus, sold at $1.20 per meter 
for 20 centimeters and up, averaging 
23 centimeters. Some odd sales of 
crocodiles and_ alligators; prices 
varied as to selections and points of 
origin. All export licenses have 
been temporarily suspended in the 
Argentine and under the conditions, 
no bids or offers made until the situ- 
ation cleared up. Brazil market slow 
and nominal in absence of offers. 


Pigskins 

Tanners have been rather slow 
operators due to the strike conditions 
in Fulton County. However, dealers 
have been buying in a limited way 
with latest reports that Manaos greys 
sold at $1.95 and Para greys at $1.85, 
basis manufacturers. There is very 
little interest in blacks. Chaco car- 
pinchos firmly held at $2.10-2.15, 
basis manufacturers, although there 
have been reports of sales at less. 
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CARLOS CASADO LTDA. 


PUERTO CASADO, PARAGUAY 


The First Quebracho Extract Plant in the World 
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WANT AIDS 








ADVERTISING RATES 


Space in this department for display ad- 
vertisements is $5.00 r inch for each 
insertion except in the ‘Situation Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted"’ and ‘‘Special Notices’? and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Wednesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no _ information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








Special Notices 











Tannery for Sale 


MODERN TANNERY ready to make leather. 
Ideally located in Peabody, Mass. New eleva- 
tor, new oil fed boiler. Can be purchased for 
$35,000. For further information, call LIberty 
2-5860 at Boston, Mass., Mr. Monahan. 


Agency Available in 
Switzerland 


AN OLD ESTABLISHED SWISS FIRM of im- 


porters, exporters, and wholesalers —- dealing 
principally in materials for the manufacture of 
shoes and slippers and having close connections 
with Swiss shoe manufacturers wishes to 
make connections with American firms manu- 
facturing materials for the shoe industry such 
as soles, sheetings, uppers, welting, rubber 
cork and platform building, etc. 
Address L-5, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Il 


For Sale 
Complete Sole Leather 
Tannery Equipment 


UNHAIRING AND FLESHING MACHINES 
2—Turner 10% foot No. 22 Unhairing 
2—Turner 9 foot No. 12 Unhairing 
3—Turner 9 foot No. 12 Fleshing 
SETTING MACHINES 
2—Woburn 64” Type B 
5—Turner 36” Drum 
6—-Turner 72” Drum 
PENDULUM ROLLERS 

6—sets of four units—Shapley-Wells 

4—sets of two units—Shapley-Wells 

BLEACHING MACHINES COMPLETE 
2—9 foot Carley Heater 
MONORAIL HOISTS 

2—Shepard Niles D.C. cab operated 

One 5 ton and one 3% ton 

Rocker Machinery, Pumps, Mills, Tanks, 

Motors, Unit heaters, Circulating Fans, 

Transporters, Trucks and other miscellaneous 

equipment. 
All equipment — for inspection 


THE AMERICAN Oak LEATHER CoO. 


KENNER AND DALTON AVES. 
CINCINNATI 14, OHIO 
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Situations Wanted 











Shoe Supplies Salesman 


WITH EXCELLENT FOLLOWING, interested 
in representing manufacturer or distributor of 
shoe supplies in New England. Wide experience 
in selling coated and synthetic shoe products, 
fabrics, combining and platform materials 
Write Box X-1, c/o Leather and Shoes, 10 
High St., Boston 10, Mass. 


Leather Salesman 


EXPERIENCED LEATHER SALESMAN, with 
excellent connections among shoe factories, 
seeks position as tanner’s salesman or with 
tanner’s representative in Metropolitan New 
York area. Address L-3, c/o Leather and 
Shoes, 20 Vesey St., New York 7, N. Y 


Leather Salesman 


A SHOE FACTORY leather expert, who has 
inside knowledge of what grades and qualities 
of leather can be used for any particular type 
of shoe, seeks position as upper leather sales- 
man. Because of long experience in shoe fac- 
tories, he can act as consultant or trouble 
shooter, demonstrate to buyers how your 
leather fits into their shoes. Has just finished 
four years as leather expert for prominent 
group of factories, wants to get in selling 
Best of references. Address K-10, c/o Leather 
and Shoes, 10 High St., Boston 10, Mass 


Packing Room Foreman 


PACKING ROOM FOREMAN—exceptionally 
able packing room man available. Knows his 
job thoroughly and can really produce. This 
man can save you money while turning out 
good work. Apply Box H-28, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill. 


Stockfitting Foreman 


STOCKFITTING FOREMAN available at once 
If you need a stockfitting man who can take 
full charge and turn out the work, apply to 
Box H-27, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Ill 


Tannery Asst. Supt. 


LEATHER CHEMIST, with 15 years of prac- 
tical experience in the manufacture of chrome 
upper leathers, desires position as assistant 
superintendent Detailed qualifications, refer- 
ences furnished on request. Address L-2 c/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, Ill 


. 
Superintendent 

SHOE FACTORY SUPERINTENDENT—A 

good man available with best of references. 

Knows all types of women’s shoes and can get 

the work out. Apply Box H-25, c/o Leather 

and Shoes, 300 W. Adams St., Chicago 6, III. 


Cutting Room Foreman 


Cutting Room Foreman—Here is a really good 
cutting room man for any shoe factory. 
Knows leather and can do _ buying. Best 
of references. If you want a top-notch man 
apply to Box H-26, c/o Leather and Shoes, 300 
W. Adams St., Chicago 6, IIl 





Help Wanted 











OPEN 
POSITIONS 


Production Superintendent, ex- 
perienced staple welt cement 
constructed shoes. Canadian 
territory. Salary $5,000. 
Assistant Superintendent, ex- 
perienced, small plant, welt 
shoes. Advance to superintend- 
ent. Central New York State. 
$5,000 and up. 


AL HOWE SERVICES, Inc. 


A Management Service) 


5629 W. 63rd St., Chicago 38 











Wanted—Chamois Tanner 


EXPERIENCED TANNER for oil tanned 
chamois Must be capable technician and 
good production man, Write stating qualifica- 
tions and references. 
Address K-16, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, II. 


Commission Salesman 


EXPERIENCED SALESMAN wanted for East 
Coast States for harness, bridle and strap 
leather tanner. Write, stating qualifications 
Address L-4, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 





Sole Leather 
Superintendent 


for Tannery Producing 
Quality Leather for Factory and 
Finders’ Trades 

Excellent opportunity for man able 

to produce top quality sole leather 

at reasonable cost, as well as di- 

rect details of plant administration. 
Give full information on education, ex- 
perience, and salary expected to L-6, 
c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Hl. 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 




















Coming 
IEWENTS 


Oct. 16-20, 1949—Spring Opening, Na- 
tional Volume Shoe Mfrs. Sponsored by 
Eugene A. Richardson Associates, Hotel 
New Yorker, New York City. 


Oct. 27-28, 1949—-Annual Convention, 
National Shoe Travelers Assn., Inc., Ho- 
tel Morrison, Chicago. 


Oct. 31-Nov. 3, 1949—National Shoe 
Fair, Chicago, Ill. Sponsored by National 
Shoe Manufacturers Assn. and National 
Shoe Retailers Assn. Headquarters at 
Palmer House. 


Nov. 2-3, 1949--Fall Meeting and An- 
nual Convention, National Hide Assn., 
Edgewater Beach Hotel, Chicago. 


Nov. 3-4, 1949—Annual meeting Tan- 
ners’ Council of America, Inc., Edgewater 
Beach Hotel, Chicago, Ill. 


Nov. 5-9, 
Travelers Show, 
Pittsburgh, Pa. 


1949—-Pennsylvaria Shoe 
William Penn Hotel, 


Nov. 6-9, 1949--Advance Spring Show- 
ing, Southeastern Shoe Travelers, Inc., 
Sheraton Bon Air Hotel, Augusta, Ga. 


Nov. 6-9, 1949—Annual Michigan Shoe 
Fair, sponsored by Michigan Shoe Travel- 
ers Assn. and Michigan Shoe Retailers 
Assn. Hotel Statler, Detroit, Mich. 


Nov. 6-10, 1949—-Fashion Shoe Show 
of America, sponsored by New York 
Shoe Board of Trade, Hotel McAlpin, 
New York City. 


Nov. 12-16, 1949—-Mid-Atlantic Shoe 
Show, sponsored by Middle Atlantic Shoe 
Retailers and Travelers Assn. The Ben- 
jamin Franklin, Philadelphia, Pa. 


Nov. 13-16, 1949-—Spring Shoe Show. 
sponsored by Southwestern Shoe Travel- 
ers Assn. Adolphus, Baker & Southland 
Hotels, Dallas, Tex. 


Nov. 27-Dec. 1, 1949—Popular Price 
Shoe Show of America, sponsored by New 
England Shoe and Leather Assn. and Na- 
tional Assn. of Shoe Chain Stores, Hotels 
New Yorker and McAlpin, New York City. 


Dec. 4-6, 1949-—-Spring Shoe Show spon- 
sored by the Indiana Shoe Travelers’ As- 
sociation, Inc. Hotel Severin, Indianapolis, 
Indiana. 


Jan. 7, 1950--Annual Banquet, New Eng- 
land Shoe Foremen and Superintendents’ 
Assn., Inc., Imperial Ballroom, Hotel Stat- 
ler, Boston, Mass. 


Jan. 21-25, 1950—Annual Mid-Atlantic 
Shoe Show, Philadelphia, Pa. 
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Statement of the Ownership, Management, and 
Circulation Required by the Act of Congress 
of August 24, 1912, as Amended by the Acts 
of March 3, 1933 and July 2, 1946. 

of LEATHER AND SHOES, published weekly 

at Chicago, IIll., for October 1, 1949. 


1. The names and addresses of the publisher, 
editor, managing editor and business manager 
are: 


Publisher—Elmer J. Rumpf, 300 W. Adams 
St., Chicago 6, Il. 


Editor—William A. Rossi, 10 High St., Boston 
10, Mass. 


Managing Editor—Elmer J. Rumpf, 300 W. 
Adams &t., Chicago 6, TI. 


Business Manager—-Elmer J. Rumpf, 300 W 
Adams St., Chicago 6, Il. 


2. The owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and 
addresses of stockholders owning or holding 
1 percent or more of total amount of stock.) 

The Rumpf Publishing Co., 2300 W. Adams 
St.. Chicago 6. Tll.; Elmer J. Rumpf, 300 W 
Adams St., Chicago 6, TI. 


3. The known bondholders, morteagees and 
other security holders owning or holding 1 per- 
cent or more of total amount of bonds, mort- 
gages. or other securities are:—None 


4. Paragraphs 2 and 3 include. in cases 
where the stockholder or security holder appears 
upon the books of the company as trustee or in 
any other fiduciary relation, the name of the 
person or corporation for whom such trustee is 
acting; also the statements in the two para- 
graphs show the affiant’s full knowledge and 
belief as to the circumstances and conditions 
under which stockholders and security holders 
who do not appear upon the books of the com- 
pany as trustees, hold stock and securities in a 
capacity other than that of a bora fide owner 


5. The average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the twelve months preceding the 
date shown above is 4,404. 

ELMER J. RUMPF, 
Publisher 

Sworn to and subscribed before me this 27th 
day of September, 1949 

(Seal) ALFRED F. HAWKINS. 

(My commission expires March 3, 1952.) 


TABER 
PUMPS 


@ Have been meeting the special 
requirements of the Tannery since 
1859 .. Write for Bulletin TP-629. 


TABER PUMP CO 
(Est. 1859) 


300 Elm Street Buffalo, N. Y. 
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Amalgamated Leather Cos., Inc. 
American Color & Chem. Co., The 
American Extract Co. .. 

Apex Chemical Co., Inc. 

Atlas Refinery, Inc. 


Borne Scrymser Co. 


Champion Paper & Fibre Co. 
Clinton Industries, Inc. i 
Coes, Loring, Co. ... 
Commonwealth Color & Chemical Co. 


Dennis, Martin, Co., The .. 

Dow Chemical Co., The 

Du Pont, E. |., de Nemours & Co., Inc., 
Dyestuffs Division Front Cover 

Du Pont, E. |., de Nemours & Co., Inc., 
Grasselli Chem. Dept. 


Eberle Tanning Co. 35 
Fromer, Geo., Co., Inc. 29 


Gallagher, Paul, & Co., Inc. 38 
Griswold, George H. 4\ 


Hooker Electrochemical Co. 29 
Howe, Al, Services, Inc. 41 
Huyck, F. C., & Sons 36 


Imex Corp. 40 
International Salt Co., Inc. 3 
Isaacson-Greenbaum Co. 39 


Leatex Chemical Co. 38 
Limon, Geo., Tanning Co., Inc. 36 
Lincoln, L. H., & Sons, Inc. 38 


Marathon Corp. 32 
Marden-Wild Corp. ’ 24 
Mutual Chemical Co. of America 14 


Nopco Chemical Co. 16 
Orthmann Laboratories, Inc. 32 


Pacific Coast Borax Co. 24 
Philipp Bros. Chemicals, Inc. i 
Pilar, A. J. and J. O. 37 
Proctor & Schwartz Back Cover 


Quirin Leather Press Co. 38 


Remington Products Co., The 21 
River Plate Imp. & Exp. Corp., The 37 
Robeson Processing Co. 38 
Socony-Vacuum Oil Co., Inc., Tanners 
Division ; can Ae 
Solvay Sales Division, Allied Chem. & 
Dye Corp. 33 
Standard Dyewood Co., Inc. 31 
Stehling, Chas. H., Co. .. 25 


Taber Pump Co. 42 
Trask, Arthur C., & Sons 30 
Turner Tanning Mchy. Co. 43 
United Shoe Machinery Corp. 2, 18 and 23 
Virginia Smelting Co. 27 


Wolf, Jacques & Co. , 28 
Whittemore-Wright Co., Inc. 39 


Young, J. S., Co. ss 37 
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NO. 12 BEAM HOUSE MACHINE 


This machine has no equal for work on heavy hides or 
sides and has been accepted by the trade for nearly 
50 years. The illustration is of the plain solid Roll 
Type for Whole Hides. Can also be furnished with the 
Pneumatic Roll, and is also made in smaller size for 
sides. All sizes can be equipped with motor and drive 


mounted on the machine. 





TANNING 
MACHINERY 
COMPANY 








PEABODY, MASS. 
Branch Offices 
PHILADELPHIA, PA. MILWAUKEE, WIS. 
NEWARK, N. J. 
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PROCTOR LEATHER 


The efficiency, which tanneries operating Proctor 
drying systems report, is not just chance. Every 
Proctor drying system for leather is engineered for 
efficiency. 

Experience has undoubtedly demonstrated that to 
obtain maximum efficiency from a drying system, it 
must be designed to meet individual requirements. 
That is the way Proctor drying systems are designed 
—each for a specific drying need. 

For maximum yield of top quality leathers, the 
Proctor dryer for leather pasted on glass plates is 
ideally suited. Where leather is to be toggled, Proctor 
toggling and drying systems are designed and built 
in sizes to meet individual tannery needs. Where the 
problem indicates—one of the conveyor types of the 
dryer may be recommended. In each case, recom- 
mendation is made only after careful investigation and 


DRYING SYSTEMS 


a conference with those responsible for production. 


To assure ‘engineered efficiency” Proctor dry- 
ing systems for leather are not only designed by 
Proctor engineers—but every bit of the manu- 
facturing and fabrication necessary to build 
them is done in the large Proctor plant in 
Philadelphia. Investigate the advantages of a 
Proctor designed and Proctor built system for 


your leather drying problem. 
y G ° a9 ing — 
Wile for “Leather Drying My, | 


This comprehensive booklet explains the basic 
principles of leather drying and the applica- 
tion of various Proctor systems. It is well 
illustrated with pictures, diagrams and drying 
curves. It's informative... it’s yours for the 
asking. Write today. 


Much Proctor drying equipment and textile machinery is covered in full or in part by patents or patents pending. 


PROCTOR & SCHWARTZ: INC - 717 TABOR ROAD - PHILADELPHIA 20- PA; 





